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MOTTO

Not everything works out like you would expect, but
that doesn’t mean you should stop trying. Because
sometimes it works out for the best. Hope for the best
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INTISARI

Iklan sdolah carn komunikesi seseorang, lembaga atou perusahaan untuk
menyampaikan pesan dengan bentuk menarik kepada masyarakat luas guna
Kali ini saya akan membuat sebuah iklan menggunakan Motion Tracking
munmm@mm M Tnﬂhuga:hlthlmmmn&ogl}'nng
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ABSTRACT

Advertiving i o way of communicating o person, institution or company o
deliver a message with an interesting form to the wider community in order to
market the produces or services offered.

Thix time { will create an ad using Motion Tracking and Live Shoot as an advertiving
medim. Motion Trackimg is the terminology wsed to deseribe the process t#'rn.'m‘iﬂilg

: ' ¢l digital model. Live shoot i o -.-Hmnr
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