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MOTTO 
 

“Awali dengan Bismillah dan akhiri dengan Alhamdulillah” 

“Berusaha sekuat tenaga dan serahkan hasilnya kepada Allah SWT” 

“Success is a lousy teacher. It seduces smart peoples into thinking they can't lose 

- Bill Gates” 

“Bekerja adalah jalan terbaik untuk belajar” 

“Do not let circumstances control you. You change your circumstances” - Jackie 

chan 

“Bersyukur atas semua yang telah terjadi” 

“Don't you ever underestimate peoples” 
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INTISARI 
 

 Iklansangatpentingdalammenyampaikanprodukkekonsumen.Iklantelevisia
dalahsalahsatu media yang 
sangatmembantudalampemasaranproduk.Untukmenawarkanprodukdankegiatanpr
omosi yang lebihmaksimalmakaperludilengkapidenganiklan digital.Iklantelevisi 
yang menggabungkandesain yang 
diimplementasikanmenggunakangambarbergerakdanefek visual 
akanmembuatprodukmenjadilebihmenarik.  
 Desa Wisata Kelor, Turi, Sleman, Yogyakarta, merupakan sebuah tempat 
wisata outbound dengan nilai sejarah yang bertujuanuntuk memajukan kegiatan 
perekonomian dusun.  
 Iklaniniakanberisiprodukataulayanan yang ada di Desa Wisata Kelor. 
Denganiklanberbasis multimedia diharapkandapatmenyebarkaninformasitentang 
DesaWisata Kelor Turi, Sleman, Yogyakarta, denganlebihefektifdanefisien. 
 
Kata kunci: iklan televisi, wisata, multimedia. 
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ABSTARCT 
 

 Advertising is very important in delivering products to consumers. 
Television advertising is one of the most helpful media in product marketing. To 
offer products and promotional activities more leverage then need to be equipped 
with digital advertising. Television ads that incorporate designs implemented 
using moving images and visual effects will make the product more attractive. 
 Kelor Tourism Village, Turi, Sleman, Yogyakarta is an outbound tourist 
place with historical value that aims to advance the economic activities of the 
hamlet. 
 This ad will contain products or services available in Kelor Tourism 
Village. With multimedia-based advertising is expected to disseminate 
information about the Tourism Village KelorTuri, Sleman, Yogyakarta with more 
effective and efficient. 
 
Keywords: television advertising, tourism, multimedia. 

 

 

 

 

 

 

 

 

 

 

 

 

 


