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MOTTO

e Make bast my self.
e Terus berusaha jatuh bangkit lagi karena kita belajar dari sebuah kegagalan.

e Selalu berpikir positif dan tetap optimis setiap melakukan sesuatu karena

setiap kegelapa
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INTISARI

Toko Acoustic Belitang merupakan suatu badan usaha yang bergerak di
dalam bisnis penjualan gitar akustik, drum box, dan accessories musik lainya yang
beralamat di Jl. KTM NO 277. Pu buk Harjo . Kcamatan Belitang
Madang Raya. Kabup imur Provinsi Sumatera Selatan.
i tak kalah dengan produk-
an harga mulai dari

yang terjadi
si agar media

SWOT, dan
Peneliti
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ABSTRACT

Belitang Acoustic Shop is a business entity that is engaged in the
business of selling acoustic guitars, drum boxes, and other music accessories,
which is located at JI. KTM NO 277. s Lubuk Harjo. Belitang Madang
Raya Sub-district. East_ Ogan Komeri ency, South Sumatra Province.
e not inferior to original
imported pro prices ranging from

curred at the
that the media
. The researcher
ing company

e post-production stage which includes a
ishing stage in the form of rendering.

otional media In the form of a company profile vi
uce the Acoustic Belitang (AB) Sh the wider,
ny profile videos can attract the
S a combination of many media such as
dia can enlarge the percentage and spe
Belitang (AB) Shop.
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