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INTISARI

Kainos id adalah clothing brand yang berasal dari kota Batam yang
memproduksi pakaian seperti, kaos, jaket dan topi sejak tahun 2019. Usaha clothing
brand ini menggunakan sosial media untuk mempromosikan produknya. Akan
tetapi, karena media promosi yang kurang menarik dan terlalu monoton
menimbulkan kurangnya minat beli konsumen dan kurang di kenal di kota Batam.
Mempertimbangkan fakta yang telah di dapat, maka diperlukan media promosi
yang baru untuk mempromosikan produk terbarunya berupa kaos yang berjudul
“Ga Ada Yang Bisa Di Percaya”.

Metode yang digunakan dalam penelitian ini adalah- metode analaisis
permasalahan, metode observasi, wawancara, analisis data, dan metode analisis
perancangan dan implementasi. Dalam konsep ini terdapat tahapan pra produksi,
tahapan produksi, dan tahapan pasca produksi. Teknik yang digunakan pada
pembuatan video ini adalah teknik Live Shoot dan menggunakan efek Super Eight.

Hasil perancangan dari penelitian ini berupa media audio visual dalam
bentuk video promosi. Video promosi diunggah dan di-shared melalui sosial media
instagram Kainos id. Proses evaluasi dengan menggunakan pengujian alpha testing
dan beta testing didapatkan bahwa tiap poin dari kebutuhan fungsional sudah
terpenuhi. Dari hasil kuesioner faktor informasi dan aspek multimedia terhadap
video promosi Kainos Id didapatkan penilaian rata-rata nilai presentase kelayakan
sebesar 94% atau dapat dikategorikan “Sangat Baik”

Kata kunci: Clothing brand, Media promosi, Video promosi, Sosial media, Kainos
Id
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ABSTRACT

Kainos id is a clothing brand originating from the city of Batam that has
produced clothing such as t-shirts, jackets and hats since 2019. This clothing brand
business uses social media to promote its products. However, because the
promotional media are less attractive and too monotonous, it causes a lack of
consumer buying interest and is less well known in the city of Batam. Considering
the facts that have been obtained, a new promotional media is needed to promote
its newest product in the form of a t-shirt entitled "No One Can Be Believed".

The method used In this research is problem analysis method, observation
method, interview, data analysis, and design and implementation analysis method.
In this concept there are pre-production stages, production stages, and post-
production stages. The technique used in making this video is the Live Shoot
technique and uses the Super Eight effect.

The results of the design of this study in the form of audio-visual media in
the form of promotional videos. Promotional videos are uploaded and shared via
social media Instagram Kainos id. The evaluation process using alpha testing and
beta testing found that each point of the functional requirements has been met.
From the results of the questionnaire on information factors and multimedia
aspects of the Kainos Id promotional video, it was found that the average value of
the feasibility percentage was 94% or could be categorized as "Very Good"

Keywords: Clothing brand, Promotional media, Promotional video, Social media,
Kainos Id
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