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“Sesungguhnya Allah tidak akan mengubah keadaan suatu kaum sebelum 

mereka mengubah keadaan diri mereka sendiri” 

(QS. Ar – Ra’d [13] : 11) 

 

“Remember that wherever your heart is, there you will find your treasure” 

-Paulo Coelho, The Alchemist- 

 

“For all of you who are striving for your dreams, I just want to tell you that 

you should believe in yourself and that don’t let anyone bring you down – 

negativity does not exist, it’s all about positivity. Keep that in mind. One 

thing that I did to step forward and to have courage was when i’m with my 

members. Have good friends around you, have good peers, surround 

yourself with good people because you are a good person too” 

-MARK LEE- 

 

“Tawakal adalah koentji” 

-Wulans-  
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INTISARI 

 

Pada era digital ini, media sosial adalah salah satu bentuk layanan internet 

yang bisa menjadi wadah ide, karya, opini, hiburan, dan tanggapan serta media 

untuk mengekspresikan keadaan yang terjadi. Khususnya pada media sosial 

Instgaram yang jumlah penggunanya terus meningkat setiap tahun. Pada Instagram 

terdapat komentar yang berupa teks yang digunakan untuk mengekspresikan sebuah 

postingan yang diunggah. 

Seiring meningkatkan jumlah pengguna, maka akan meningkat pula jumlah 

postingan yang tentunya terdapat komentar. Data komentar tersebut akan 

digunakan sebagai sumber data penelitian untuk mengklasifikasi opini masyarakat 

terhadap keberadaan influecer K-pop dengan menggunakan metode Naïve Bayes 

Classifier. 

Penelitian ini menghasilkan akurasi dari metode Naïve Bayes Classifier 

sebesar 94% dan performa yang dihasilkan dari metode ini lebih baik dari metode 

Decision Tree. 

Kata kunci: Instagram, Komentar, Influencer, K-pop, Naïve Bayes Classifier. 
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ABSTRACT 

 

In this digital era, social media is a form of internet service that can be a 

place for ideas, works, opinions, entertainment, and responses as well as media to 

express the circumstances that occur. Especially on social media Instagram, where 

the number of users continues to increase every year. On Instagram there are 

comments in the form of text that are used to express an uploaded post. 

As the number of users increases, the number of posts with comments will 

also increase. The commentary data will be used as a source of research data to 

classify public opinion on the existence of K-pop influencers using the Naïve Bayes 

Classifier method. 

This study resulted in the accuracy of the Naïve Bayes Classifier method of 

94% and the resulting performance of this method was better than the Decision 

Tree method. 

Keywords: Instagram, Comments, Influencer, K-pop, Naïve Bayes Classifier. 
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