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INTISARI 

 

Peran komunikasi organisasi pada divisi business development serta sub-

divis yang ada dibawahnya, dalam penerapan model AIDA pada hasil konten 

iklan yang ada. Proses komunikasi organisasi yang tidak berjalan dengan baik, 

kurangnya SDM, serta hasil penerapan konten iklan dengan penerapan model 

AIDA menjadi tujuan peneliti dalam batasan masalah yang ada yaitu proses 

komunikasi organisasi dalam pembuatan konten iklan di MSV Studio serta 

penelitian ini hanya dilakukan di MSV Studio.  Dalam mengkaji proses 

komunikasi organisasi yang berlangsung serta penerapan model AIDA pada hasil 

konten iklan. Teori yang digunakan meliputi peran komunikasi organisasi 

(komunikasi ke-bawah, komunikasi ke-atas, serta hambatan komunikasi), konten, 

iklan, dan model AIDA.  

Konstruktivisme menjadi paradigma yang digunakan dalam penelitian ini. 

Dengan Metode penelitian kualitatif deskriptif merupakan alat bagi peneliti untuk 

mengkaji objek penelitian yang membuat gambaran secara sistematis dan faktual 

terhadap peran komunikasi organisasi serta penerapan model AIDA pada MSV 

Studio.  

Hasil penelitian peran komunikasi organisasi pada divisi business 

development dalam pembuatan konten iklan MSV Studio dapat diambil 

kesimpulan bahwa peran komunikasi organisasi pada divisi business development 

serta sub-divisi yang ada dibawahnya sudah berjalan dengan baik dan benar, 

komunikasi yang berlangsung antar dua arah dari bawah ke atas maupun 

sebaliknya terjalin tanpa batasan serta hasil dari konten iklan pada divisi business 

development, sudah sesuai dengan penerapan model AIDA (Attention, Interest, 

Desire, Action) yang memiliki dampak positif pada perusahaan dan konsumen. 

 

Kata kunci: MSV Studio, business development, komunikasi organisasi, model 

AIDA 
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ABSTRACT 

 

The role of organizational communication in the business development 

division and the sub-divis under it, in the application of the AIDA model to the 

results of existing advertising content. The organizational communication process 

that is not running well, the lack of human resources, and the results of the 

application of advertising content with the application of the AIDA model are the 

researcher's goals within the limitations of existing problems, namely the 

organizational communication process in creating advertising content at MSV 

Studio and this research was only carried out at MSV Studio. In assessing the 

ongoing organizational communication process and the application of the AIDA 

model to the results of advertising content. The theory used includes the role of 

organizational communication (downward communication, upward 

communication, as well as communication barriers), content, advertising, and the 

AIDA model.  

Constructivism became the paradigm used in this study. With descriptive 

qualitative research methods, it is a tool for researchers to examine research 

objects that make a systematic and factual picture of the role of organizational 

communication and the application of the AIDA model to the MSV Studio.  

The results of research on the role of organizational communication in the 

business development division in creating MSV Studio advertising content can be 

concluded that the role of organizational communication in the business 

development division and the sub-divisions under it has been running well and 

correctly, communication that takes place between two directions from the bottom 

up and vice versa is established without restrictions and the results of advertising 

content in the business development division, is in accordance with the 

application of the AIDA (Attention, Interest, Desire, Action) model which has a 

positive impact on the company and consumers.  

 

Keywords: MSV Studio, business development, organizational communication, 

AIDA model 
 

 

 

 

 

 

 


