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Video timelapse dan hyperlapse adalah pengembangan bidang fotografi
yang membuat sekumpulan foto yang diambil dalam periode tertentu menjadi klip
video pendek.Tujuan penelitian ini adalah sebagai media promosi kafe Streetbar
dan Resto.

Masalah yang akan dipelajari adalah bagaimana membuat media iklan
yang cocok digunakan untuk mendukung pengembangan dan pencitraan produk di
mata pelanggannya. Minimnya promosi oleh streetbar cafe dan pemilik restoran
membuat cafe ini kurang terkenal di kota Yogyakarta.

Penulis membuat desain dan kreasi iklan melalui video timelapse dan
hyperlapse yang diharapkan dapat membawa dampak besar bagi kafe dan restoran
streetbar.dengan-adanya video promosi ini, diharapkan kafe jalanan dan restoran
akan dapat bersaing dengan pesaing mereka.

Kata kunci: Video, Timelapse, Hyperlapse

ABSTRACT
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Video timelapse and hyperlapse is the development of the field of
photography that makes a set of photos taken within a certain period into a short
video clip. The purpose of this study is as a medium for promotion of Streetbar
and Resto cafes.

The problem to be studied is how to create a suitable advertising medium
used for support the development and product imaging in the eyes of its
customers. The lack of promotion by streetbar cafe and restaurant owners makes
this cafe less well known in the city of Yogyakarta.

The author makes the design and creation of advertisements through video
timelapse and hyperlapse which is expected to bring a great impact to the
streetbar cafe and restaurant: with the existence of this promotional video, it is
expected that streetbar and restaurant cafes will be able to compete with their
competitors.

Keyword : Video, Timelapse,Hyperlapse
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