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Intisari

Televisi adalah salah satu media promosi yang paling diminati oleh
masyarakat. Selain permintaan, melalui televisi kita bisa mengetahui tentang
berbagai hal. Salah satunya adalah iklan, iklan melalui media televisi merupakan
salah satu media promosi yang sangat diminati dan mudah menarik minat
masyarakat. Sehingga produk produk di pasaran bisa diketahui oleh masyarakat
dengan baik. Karena itu, banyak pemilik produk di pasaran yang menggunakan
media promosi ini.

Dengan melihat peluang ini menginspirasi saya, untuk membuat media
promosi di PULL DJ SCHOOL JOGJA menggunakan teknk Live shoot dan
Green Screen. Dengan media promosi diharapkan bisa membuat PULL DJ
SCHOOL JOGJA menjadi lebih dikenal olenh masyarakat. Penggunaan teknik
Green Screen adalah penggabungan beberapa video, yang dibuat dalam satu frame
video. Selain menggunakan teknik layar Hijau, juga menggunakan teknik animasi
dan live shoot on writing. Dalam pembuatan media kampanye periklanan,
menggunakan software Adobe After Effect, AdobePremiere, danPhotoeshop.

Kata kunci: Pembuatan iklan "PULL DJ SCHOOL JOGJA"



ABSTRACT

Television is one of the most popular promotional media by the public. In
addition to the demand, through television we can know about various things. One
of them is advertising, advertisement through television media is one of
promotion media which is very interested and easy to attract public interest. So
that product products in the market can be known by the community well.
Therefore, many product owners in.the market who.use this promotional media.

By looking at these opportunities inspire me, to create.a media campaign
on PULL DJ SCHOOL JOGJA using teknk Live shoot and Green Screen. With
the promotion media is expected to make PULL DJ SCHOOL JOGJA become
better known by the public.The use of Green Screen technique is the incorporation
of several videos, which'are made in a single frame of video. In addition to using
the Green screen techniques, also use animation techniques and live.shoot on
writing. In the manufacture of advertising campaign media, using Adobe After
Effect software,AdobePremiere, andPhotoshop.

Keywords : The Design of Advertising “PULL DJ SCHOOL JOGJA”



