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INTISARI 

 

 Pada awal berdirinya, 3 In 1 Barber Shop Yogyakarta hanya menempati 

bangunan seluas 15 m2 saja, lokasinya pun masih sepi dari pengunjung dalam 1 

hari hanya 1-2 pengunjung dan berada di lingkungan jauh dari jalan yang ramai. 

Meskipun begitu 3 In 1 Barber Shop Yogyakarta tetap menjalankan usahanya 

semaksimal mungkin dengan kualitas terbaik. Dengan lokasinya 3 In 1 Barber 

Shop Yogyakarta yang jauh dari jalan yang ramai, sehingga banyak masyarakat 

kurang mengetahui keberadaan barber tersebut. Padahal dari segi kualitas dan 

harga jasa 3 In 1 Barber Shoptidak kalah dengan barbershop yang besar dan ramai 

di Yogyakarta 

 Iklan selalu hidup dan berada kapan saja dan dimana saja di dalam 

kehidupan kita. Saat ini dunia periklanan dapat kita lihat dan dengar di televisi , 

radio , koran , surat kabar , maupun internet 

Iklan animasi tersebut dibuat dengan menggunakan aplikasi After Effect CS6, 

Wave pad, CorelDraw X7. Iklan animasi akan diserahkan kepada pihak 3 in 1 

barber shop, yang nantinya pada pihak 3 in 1 barber shop akan di manfaatkan 

sebagai media promosi. 

 

Kata-kunci :Sistem informasi, Multimedia, Video animasi, Iklan 3 in 1 barber 

shop 
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ABSTRACT 

 

At the beginning of its establishment, 3 In 1 Barber Shop Yogyakarta 

occupies only 15 m2 building, the location is still empty of visitors in 1 day only 

1-2 visitors and are in the neighborhood away from the busy road. Even so, 3 In 1 

Barber Shop Yogyakarta still runs its business as much as possible with the best 

quality. With its location 3 In 1 Barber Shop Yogyakarta away from the busy 

road, so many people are less aware of the existence of the barber. Though in 

terms of quality and service prices 3 In 1 Barber Shop is not inferior to a large 

barbershop and crowded in Yogyakarta 

Advertising is always alive and at any time and anywhere in our lives. 

Currently the world of advertising can be seen and heard on television, radio, 

newspapers, newspapers, and the internet 

The animated ads are created using the After Effect CS6, Wave pad, 

CorelDraw X7 applications. Animated ads will be submitted to the 3 in 1 barber 

shop, which later on the 3 in 1 barber shop will be utilized as a media campaign. 

 

Keywords: Information system, Multimedia, Video animation, 3 in 1 barber sho
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