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INTISARI

Seiring perkembangan teknologi komputer saat ini telah mengalami
perkembangan dari hardware dan softwarenya. Kebutuhan manusia pun semakin
banyak dalam mengolah informasi. Begi

kebutuhan untuk medi

pula SAFA Travel yang memiliki
ik, menarik dan lebih inovatif.

Promosi merupa auan, atau bujukan serta

em Informasi, Multimedia, Video Profile, Iklan Tr
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ABSTRACT

Along with the development of computer technology today has experienced
the development of hardware and software. Human needs more and more in

processing information. Similarly SAFA Travel has a need for better, more

media. Promotion is an effort in the

interesting and more innovative promotio

field of information, appeal, or pers

edia which aims

are more i

dia SAFA Tr

ormation System, Multimedia, Video
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