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MOTTO 

“With guns you can kill terrorists, 

With education you can kill terrorism” 

- Malalala Yousafzai - 

 

 

“Science is a differential equation, Religion is a boundary condition” 

- Alan Turing - 

 

 

“Intelligence is the ability to adapt to change” 

- Stephen Hwaking - 
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INTISARI 

Terus berkembangnya media promosi di dunia dan gaya hidup masyarakat 

yang semakin berkembang juga, seiring dengan tumbuhnya berbagai pusat bisnis 

khususnya tempat hangout di kota besar, bisa dilihat sebagai salah satu bentuk 

peluang bisnis. Oleh karena itu Smile Green sangat bergairah dan selalu 

bersemangat untuk mengadakan promosi yang dikenal di beberapa tempat 

hangout dengan crowd yang selalu penuh. 

 

Smile Green adalah sebuah rumah produksi atau biasa disebut “Production 

House” (PH) yang bergerak dalam bidang videografi dan pembuatan rekaman 

video yang memproduksi suatu profil perusahaan, video clip, film, dokumentasi 

acara, video prewedding, maupun iklan media elektronik dalam bentuk live shoot. 

Yang kegiatannya dimulai dari perancangan, shooting, editing sampai dengan 

pemasaran produk. 

 

Selama ini, Smile Green menggunakan cara manual dengan teknik live 

shoot untuk memasarkan jasanya melalui mulut kemulut dan media sosial di 

internet. Berdasarkan  latar belakang masalah tersebut, maka dibuatlah sebuah 

video media promosi berupa company profile dengan teknik motion graphic. 

Video company profile ini mempresentasikan pilihan jasa dan cara kerja produksi 

dalam bentuk animasi motion graphic. Dimana nantinya video ini berfungsi 

sebagai promosi untuk mempresantikan jasa . 

 

Kata Kunci : company profile, motion graphic, promosi, video.  
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ABSTRACT 

The continued development of media promotion in the world and people's 

lifestyles are growing as well, along with the growing business centers hangout 

especially in large cities, can be seen as a form of business opportunities. 

Therefore Smile Green very passionate and always eager to hold a campaign 

known in some places to hang out with a crowd that is always full. 

 

Smile Green is a production house or so-called "Production House" (PH) 

which is engaged in videography and manufacture of video footage to produce a 

company profile, video clip, movie, event documentation, video prewedding, and 

advertising electronic media in the form of a live shoot , Whose activities starting 

from the design, shooting, editing to marketing the product. 

 

During this time, Smile Green using the manual method with live shoot 

technique to market their services through the mouth to mouth and social media 

on the internet. Based on the background of the problem, then made a 

promotional video media such as company profile with motion graphic 

techniques. Video company profile is presented the choice of services and ways of 

working in the production of animated motion graphic form. Where the latter 

serves as a promotional video to present services. 

 

Keywords : company profile, motion graphic, promotion, video, 

 


