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INTISARI

Pusat perlindungan orangutan (COP) adalah satu-satunya organisasi asal
Indonesia yang dapat membebaskan satwa endemik di Indonesia khusus
orangutan dan habitatnya. Pusat perlindungan orangutan (COP) bekerja di mana
saja orangutan membutuhkan pertolongan dari kekejaman pedagang satwa liar,
sirku, dan kebun binatang demi perlindungan petani. Saat ini orangutan adalah
hewan yang dilindungi undang-undang Republik Indonesia. dijelakan UUD no 5
tahun 1990 pasal 21 ayat 2 tentang Konervasi Sumber Daya Alam Hayati dan
Ekosistemnya dan Peraturan No. 7 tahun 1999 Tentang Pengawetan Jenis
Tumbuhan dan Satwa. dalam mengkampanyekan pelestarian orangutan, serta
mengenalkan ke masyarakat infografis sebagai media yang mudah dipahami
masyarakat saat ini.

Centre for Orangutan Protection (COP) telah melakukan kampanye kegiatan
mereka lewat media brosur, social media, dan foto dalam meyampaikan informasi
kepada masyarakat mengenai fenomena yang terjadi dihabitat orangutan.

Media ini sudah berjalan dengan sangat baik namun masih terlihat sangat
minim dan cakupan audiensi kurang meluas sehingga pihak manajeman ingin
meningkatkkan target audiensi dalam menyampaikan isu-isu yang terjadi dengan
cara membuat video infografis yang dapat didistribusikan secara digital melalui
social media seperti Facebook, Instagram, Twitter, YouTube serta situs website
yang dimiliki Centre for Orangutan Protection (COP). Namun, dikarenakan
keterbatasan sumberdaya manusia dan financial Centre for Orangutan Protection
(COP) belum mampu untuk membuat video Infografis sendiri dalam
mengkampanyekan pelestarian orangutan yang terancam punah akibat pengalihan
fungsi hutan.

Kata kunci: Multimedia, Media , Infografis, Informasi.
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ABSTRACT

The orangutan protection center (COP) is the only Indonesian organization
that can free endemic animals in Indonesia, specifically orangutans and their
habitat. The orangutan protection center (COP) works wherever orangutans need
help from the cruelty of wildlife traders, circuses and zoos for the protection of
farmers. Currently orangutans are animals protected by the laws of the Republic of
Indonesia. it was stated in Article 21 paragraph 2 of the 1990 Constitution on
Conservation of Natural Resources and their Ecosystems and Regulation No. 7 of
1999 concerning Preservation of Plants and Animals. in campaigning for
orangutan conservation, as well as introducing infographics to the public as a
medium that is easily understood by today's society.

The Center for Orangutan Protection (COP) has carried out their
campaign activities through the media, social media, and photographs in conveying
information to the public about the phenomena that occur in the habitat of
orangutans.

This media has been going very well but still looks very minimal and
controlling the audience is less widespread so the management wants to increase
the target audience on issues that occur by making infographic videos that can be
transferred to digital through social media such as Facebook, Instagram, Twitter,
YouTube and a website owned by the Center for Orangutan Protection (COP).
However, due to limited human resources and the Financial Center for the
Protection of Orangutans (COP) have not been able to make their own infographic
videos in campaigning for the preservation of orangutans that are endangered due
to forest conversion.

Keywords: Multimedia, Media , Infographic, Informatio
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