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MOTTO 

 

 

“If you really think about your family, you shouldn't live shamefully” 

“I don't care what people say but, I don't want to do one thing that is against my 

principles” 
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INTISARI 

 

 

SOETEDJA Pomade Yogyakarta merupakan  perusahaan yang bergerak di 

bidang produksi minyak rambut .SOETEDJA Pomade Yogyakarta sendiri sampai 

seakarang masih menggunakan media pemasaran offline seperti poster dan spanduk 

, dan sering mengikuti pameran di wilayah jawa tengah SOETEDJA Pomade 

Yogyakarta mengalami permasalahan dalam mempromosikan berbagai jenis 

minyak rambut ketika akan merilis produk.  

Karna itu SOETEDJA Pomade Yogyakarta memerlukan media pemasaran 

yang baru dan efektif .Media pemasaran yang efektif bisa menggukan media iklan 

video di setiap pengeluaran  produk baru SOETEDJA Pomade Yogyakarta . 

Berdasarkan masalah di atas dibuatlah video iklan agar dapat membantu 

SOETEDJA Pomade Yogyakarta untuk menyampaikan informasi dengan cepat, 

efektif dan mingkatkan pengguna SOETEDJA Pomade Yogyakarta serta 

menyerahkan video iklan untuk di tayangkan di televisi lokal RBTV. 

 

Kata Kunci : Video Iklan ,Soetedja Pomade,Media Pemasaran 
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ABSTRACT 

SOETEDJA Pomade Yogyakarta is a company engaged in hair oil 

production. SOETEDJA Yogyakarta Pomade itself until now still uses offline 

marketing media such as posters and banners, and often exhibits in the Central 

Java region SOETEDJA Pomade Yogyakarta has problems in promoting various 

types of hair oil when it release product. 

Because of that SOETEDJA Yogyakarta Pomade requires a new and 

effective marketing media. Effective marketing media can use video advertising 

media on every SOETEDJA new product outlet for the Pomade Yogyakarta 

Based on the above problems, video ads were made so that they could help 

SOETEDJA Yogyakarta Pomade to deliver information quickly, effectively and 

enhance SOETEDJA Pomade Yogyakarta users and submit video advertisements 

to be broadcast on local television RBTV. 

Keyword : Video Advertisement, Soetedja Pomade, Media Marketing 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


