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INTISARI

Promosi merupakan aktivitas melakukan komunikasi dan memberi
informasi tentang keunggulan produk serta mempengaruhi calon customer untuk
membeli atau menggunakan sebuah produk berupa barang atau jasa. Promosi

perusahaan sangat penting karena me ruhi hasil penjualan suatu produk

barang atau jasa, yan n suatu perusahaan.

jasa tour and travel.
arik, contohnya
bisa memesan
er, perusahaan
si tentang

kepada perusahaan Niaga Tour serta kepada

ara calon customer mendapatkan inform

Kata Kunci : Promosi, ot, Timelapse, Motion

Tracking, Niaga Tour
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ABSTRACT

Promotion is the activity of communicating and providing information
about product excellence and influencing prospective customers to buy or use a
product in the form of goods or services. Company promotion is very important

because it affects the results of the sal product or service, which has an

nd travel services. This
travel com le customers can

ine tickets. To

stomers get fairly clear information

y profile and products, so that prospectiv

ot, Timelapse, Motion
Tracking, Niaga Tour
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