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MOTTO 

“Ignore all the pain and sufferings, just keep moving forward” 

“Greatest victory is that which requires no battle” 

“Words are sharper than swords”  

“Hesitation is defeat” 

“Appear weak when you are strong, and strong when you are weak” 
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INTISARI 

 

Impression management sangat umum digunakan pada saat ini untuk 
berbagai tujuan tertentu, terutama pengelolaan kesan yang dilakukan melalui new 

media seperti YouTube misalnya. Pengelolaan kesan ini dapat dilakukan oleh 
siapa saja, termasuk tokoh publik seperti Deddy Corbuzier. Namanya jadi sorotan 
publik ketika ia menjadi penengah sekaligus penyelenggara pertandingan catur 

“Dewa_Kipas VS Irene Sukandar” pada bulan Maret 2021 lalu. Penelitian ini 
dilakukan guna menganalisis pengelolaan kesan oleh Deddy Corbuzier melalui 

media channel YouTube miliknya dalam menyelenggarakan pertandingan 
“Dewa_Kipas VS Irene Sukandar”.  

Metode analisis isi kualitatif deskriptif digunakan untuk menganalisis 

lima video unggahan pada channel Deddy Corbuzier yang berkaitan dengan 
pertandingan catur tersebut. Hal ini dilakukan agar peneliti dapat melihat 

bagaimana impression management yang ia lakukan selama periode 
pertandingan. Penelitian ini menemukan bahwa Deddy Corbuzier menggunakan 
semua taktik milik Jones & Pittman (1982), namun tidak pada semua tindakan 

dalam taktik tersebut. Sedangkan taktik yang paling sering digunakan adalah 
ingratiation dan self promotion, karena kedua taktik tersebut merupakan 

perpaduan terbaik untuk membuat dirinya nampak menarik, baik hati, cerdas dan 
kompeten sebagai seorang tokoh publik di mata para penonton channel 
YouTubenya. 

Kata kunci: New Media, Deddy Corbuzier, Dewa_Kipas, Irene Sukandar, 
Impression ManagementAbstract 
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ABSTRACT 

 
Impression management is very commonly used today for various specific 

purposes, especially impression management which is done through new media 

such as YouTube for example. Anyone can do impression management, including 
public figures like Deddy Corbuzier. His name was in the public spotlight when 

he became the mediator and organizer of the "Dewa_Kipas VS Irene Sukandar" 
chess match in March 2021. This research purposed to analyze Deddy 
Corbuzier's impression management through his YouTube channel in organizing 

the "Dewa_Kipas VS Irene Sukandar" match.  
Descriptive qualitative analysis method was used to analyze five of 

uploaded videos on the Deddy Corbuzier's channel related to the chess match. 
This is done so that the researcher can see how the impression management he 
did during the match period. This study found that Deddy Corbuzier used all of 

Jones & Pittman's (1982) tactics, but not all of the actions in these tactics. While 
the tactics that are most often used are ingratiation and self promotion, because 

these two tactics are the best combination to make him look attractive, kind, 
intelligent and competent as a public figure in the front of the viewers of his 
YouTube channel.  

Keywords: New Media, Deddy Corbuzier, Dewa_Kipas, Irene Impression 

Management


