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INTISARI

Keenan Cakery adalah sebuah usaha yang bergerak dibidang makanan ringan
seperti cake, bakery, donat dan makanan ringan lainnya. Keenan Cakery di dirikan pada
tahun 2018 dan mulai beroperasi pada tahun 2019 dengan ditandai dengan didirikanya
store, dengan harapan kedepannya akan menunjang perkembangan pemasaran dan
menambah cabang di kemudian hari. Keenan Cakery juga menerima pesanan dalam
partai besar maupun kecil. Saat ini selain di strore pelayanan Keenan Cakery juga
memanfaatkan aplikasi Go-Jek dalam pemesanan online.

Metode penelitian dengan kulitatif memaksimalkan wawancara dengan Owner
Keenan Cakery secara langsung dan memperoleh hasil yang akan dibuat dalam
pembuatan video iklan ini seperti dengan memvisualisasikan pembuatan menu - menu
unggulan dan situasi di Keenan Cakery. Video dibuat dengan inovasi baru dan bisa
dikreasikan dengan kreatif mulai dari pengambilan gambar dan visual editing agar lebih
menarik dengan memberikan informasi tentang Keenan Cakery. Observasi yang didapat
data melalui proses pengamatan langsung terhadap Keenan Cakery. Mengetahui proses
pembuatan hingga penjualan produk Keenan Cakery, mengetahui kualitas produk yang
dijual, dan mengetahui proses promosi Keenan Cakery pada sosial media berbasis
Instagram.

Hasil penelitian pembuatan Iklan ini adalah implementasi di sosial media
Instagram, yang mendapat kenaikan insight dalam 3 hari postingan mampu mendapat
44 like, 1 komen, 12 save, 16 followers baru, 49 orang mengunjungi profil, 2 orang
klik tautan website, dan tayangan video iklan tersebut berhasil menjangkau 10.832
akun dan 13.605 banyaknya dilihat audience, sehingga mampu membangun brand
awarreness Keenan Cakery makin dikenal banyak orang. Menciptakan nuansa baru
pada Instagram Keenan Cakery, khususnya video dengan teknik maotion tracking dan
live shoot.

Kata Kunci: Promosi, Tracking Motion, Live Shoot, Brand Awarreness, Keenan Cakery
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ABSTRACT

Keenan Cakery is a business engaged in snacks such as cakes, bakery, donuts and
other snacks. Keenan Cakery was founded in 2018 and began operating in 2019 marked
by the establishment of a store, with the hope that in the future it will support marketing
development and add branches in the future. Keenan Cakery also accepts orders in
large and small parties. Currently, apart from being in the service store, Keenan
Cakery also uses the Go-Jek application for online ordering.

The qualitative research method maximizes interviews with the Owner Keenan
Cakery directly and obtains the results that will be made in making this advertising
video, such as by visualizing the creation of featured menus and the situation at Keenan
Cakery. Videos are made with new innovations and can be creatively created starting
from taking pictures and editing visuals to make them more interesting by providing
information about Keenan Cakery. Observation data obtained through the process of
direct observation of Keenan Cakery. Knowing the process of making and selling
Keenan Cakery products, knowing the quality of the products sold, and knowing the
promotion process of Keenan Cakery on Instagram-based social media.

The results of the research on making this ad are the implementation on Instagram
social media, which gets an increase in insight in 3 days of posting being able to get 44
likes, 1 comment, 12 saves, 16 new followers, 49 people visiting profiles, 2 people
clicking on website links, and ad video shows. The program succeeded in reaching
10,832 accounts and 13,605 views by the audience, so that it was able to build Keenan
Cakery's brand awareness that is increasingly known to many people. Creating a new
feel for Keenan Cakery's Instagram, especially videos.with motion tracking and live
shoot techniques.

Keyword : Promotion, Tracking Motion, Live Shoot, Brand Awareness, Keenan
Cakery
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