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INTISARI

Skripsi ini  memiliki tujuan untuk menganalisis upaya dari
penyelenggaraan Tokyo Summer Olympics 2020 terhadap diplomasi publik dan
national branding negara Jepang pada bidang green economy. Dimana analisis
menggunakan konsep diplomasi publik tiga lapis Goeffrey Cowan serta nation
branding Simon Anholt. Dengan lapisan monolog, dialog serta kolaborasi yang
ada pada konsep diplomasi pubik penulis ingin menjelaskan mengenai bagaimana
diplomasi publik Jepang berjalan selama . penyelenggaraan Tokyo Summer
Olympics 2020. Dimana diplomasi_publiknya melibatkan mulai dari masyarakat
Jepang, Pemerintah, atlet-atlet, pelatih, organisasi internasional dan nasional serta
peranan media.-Selain itu nation branding Jepang yang dianalisis melalui nilai-
nilai strategy, subtance dan symbolic actions mencoba menjelaskan bagaimana
Jepang membangun citranya pasca bencana tsunami dan bocornya pembangkit
listrik bertenaga nuklir selain itu juga membangun citra negara yang peduli
terhadap lingkungan dengan tetap melihat keuntungan ekonomi di dalamnya. Hal
ini dilakukan Jepang melalui gerakan-gerakan inovatif, kreatif dan melalui energi
terbarukan. Dengan kondisi yang masih berdampak pandemi, pembatasan-
pembatasan serta inovasi dan kreasi nantinya akan memberikan. dampak
minimnya penularan COVID-19 selama acara Olimpiade berlangsung di Jepang
ini.

Kata kunci: Olimpiade, Diplomasi Publik, National Branding, Jepang,
COVID-19
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ABSTRAK

This thesis aims to analyze the efforts of the Tokyo Summer Olympics 2020
on public diplomacy and national branding of the Japanese state in the green
economy. The analysis uses the concept of Goeffrey Cowan's three layers of
public diplomacy and Simon Anholt's nation branding. With layers of monologue,
dialogue and collaboration in the concept of public diplomacy, the author wants
to explain how Japan's public diplomacy runs during the Tokyo Summer Olympics
2020. Where public diplomacy involves the Japanese community, the government,
athletes, coaches, international and national organizations and the role of the
media. In addition, Japan's nation branding, which is analyzed through the values
of strategy, substance and symbolic actions, tries to explain how Japan has built
its image after the tsunami disaster and the leak of nuclear-powered power plants
while also building the image of a country that cares about the environment while
still seeing the economic benefits in it. This is done by Japan through innovative,
creative movements and through renewable energy. With conditions still
Impacting the pandemic, restrictions as well as innovations and creations will
have an impact on minimizing the spread of COVID-19 during the Olympics event
in Japan.

Keynote: Olympics, Public Diplomacy, Nation Branding, Jepang, COVID-19
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