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ABSTRAK 
 
 

Penelitian ini bertujuan untuk menganalisis bagaimana pemanfaatan media sosial 

TikTok melalui akun @ecc.co.id dalam meningkatkan jumlah member baru pada 

PT Engineering Career Center (ECC), sebuah lembaga pengembangan karir 

profesional. Dengan pendekatan deskriptif kualitatif, data dikumpulkan melalui 

wawancara, observasi, dan dokumentasi terhadap tim pengelola konten ECC dan 

para followers yang telah menjadi member. Hasil penelitian menunjukkan bahwa 

ECC memanfaatkan berbagai jenis konten seperti edukasi, promosi, hiburan, dan 

info lowongan pekerjaan dengan komunikasi yang interaktif untuk menarik 

perhatian pengguna TikTok. Strategi promosi diperkuat dengan penggunaan 

TikTok Ads dan konten berbasis tren. Konten edukasi seperti tips wawancara kerja 

terbukti relevan dalam mendorong audiens menjadi member baru. Penelitian ini 

menegaskan bahwa TikTok memiliki potensi besar sebagai media promosi berbasis 

komunitas dan edukasi untuk meningkatkan konversi pengguna menjadi member, 

terutama di kalangan fresh graduate. 

 

 
Kata kunci: TikTok, media sosial, komunikasi pemasaran, ECC, promosi digital, 
engagement. 
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ABSTRACT 
 
 

This study aims to analyze how the use of TikTok social media through the 

@ecc.co.id account in increasing the number of new members at PT Engineering 

Career Center (ECC), a professional career development institution. With a 

qualitative descriptive approach, data was collected through interviews, 

observations, and documentation of the ECC content management team and 

followers who have become members. The results of the study show that ECC 

utilizes various types of content such as education, promotion, entertainment, and 

job vacancy information with interactive communication to attract the attention of 

TikTok users. The promotion strategy is strengthened by the use of TikTok Ads and 

trend-based content. Educational content such as job interview tips has proven to 

be relevant in encouraging audiences to become new members. This study confirms 

that TikTok has great potential as a community-based and educational promotional 

media to increase user conversion to members, especially among fresh graduates. 

 
Keywords: TikTok, social media, marketing communication, ECC, digital 

promotion, engagement. 
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