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INTISARI 

 

Sepak bola memiliki basis penggemar yang sangat besar di Indonesia. 

Kerberhasilan Tim Nasional (Timnas) U-23 Indonesia melaju hingga babak 

semifinal AFC U-23 Asian Cup 2024 untuk pertama kalinya menjadi salah satu 

pencapaian bersejarah yang meningkatkan antusiasme masyarakat dan 

menimbulkan berbagai tanggapan, mulai dari dukungan positif hingga kritikan, 

yang sebagian besar diungkapkan melalui media sosial X (sebelumnya Twitter). 

Penelitian ini difokuskan untuk menganalisis sentimen publik terhadap Timnas U-

23 pada laga perebutan peringkat ketiga Indonesia vs Irak pada AFC U-23 Asian 

Cup 2024 menggunakan metode Support Vector Machine (SVM). Data didapatkan 

dari media sosial X selama tiga periode: satu hari sebelum pertandingan (pre-

match), hari pertandingan (in-match), dan satu hari setelahnya (post-match). Data 

yang diperoleh selanjutnya diproses melalui tahapan pra-pemrosesan teks, meliputi 

pembersihan data, tokenisasi, penghapusan kata tidak penting (stopword) untuk 

memudahkan proses analisis data teks. Selanjutnya, analisis sentimen dilakukan 

dan menghasilkan 56.88% sentimen negatif dan 43.12% sentimen positif. Dengan 

vektorisasi TF-IDF, metode SVM dengan kernel linear mendapatkan hasil akurasi 

sebesar 79.82%. 

  

 

Kata kunci: Timnas U-23, Analisis Sentiment, Media Sosial X, Support Vector 

Machine, AFC U-23 Asian Cup 2024 
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ABSTRACT 

 

Soccer has a huge fan base in Indonesia. The success of the Indonesian U-

23 National Team (Timnas) in advancing to the semifinals of the 2024 AFC U-23 

Asian Cup for the first time is one of the historic achievements that has increased 

public enthusiasm and generated various responses, ranging from positive support 

to criticism, most of which were expressed through social media X (formerly 

Twitter). This study focuses on analyzing public sentiment towards the U-23 

National Team in the third-place match between Indonesia and Iraq at the 2024 

AFC U-23 Asian Cup using the Support Vector Machine (SVM) method. Data was 

obtained from social media X during three periods: one day before the match (pre-

match), the day of the match (in-match), and one day after (post-match). The data 

obtained was then processed through text pre-processing stages, including data 

cleaning, tokenization, and removal of stopwords to facilitate text data analysis. 

Next, sentiment analysis was conducted, resulting in 56.88% negative sentiment 

and 43.12% positive sentiment. With TF-IDF vectorization, the SVM method with 

a linear kernel achieved an accuracy of 79.82%. 

Keyword: U-23 National Team, Sentiment Analysis, Social Media X, Support 

Vector Machine, AFC U-23 Asian Cup 2024


