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INTISARI

Dalam era digital, website yang fungsional dan menarik menjadi kebutuhan penting
bagi usaha kecil dan menengah untuk memperluas jangkauan pasar serta meningkatkan daya
saing. Jhons Roastery sebagai salah satu usaha kopi lokal menghadapi permasalahan karena
belum memiliki website resmi yang mampu merepresentasikan identitas brand sekaligus
memberikan pengalaman yang menyenangkan bagi pengguna.

Penelitian ini dilakukan dengan mengintegrasikan metode Design Thinking dan
Kansei Engineering. Design Thinking digunakan untuk memahami kebutuhan pengguna
melalui tahapan empathize, define, ideate, prototype, dan test, sedangkan Kansei Engineering
dimanfaatkan untuk menangkap persepsi emosional pengguna terhadap elemen desain seperti
warna, tata letak, tipografi, dan navigasi. Data diperoleh melalui wawancara, observasi, serta
penyebaran kuesioner, kemudian dianalisis menggunakan perangkat lunak SPSS untuk
mengidentifikasi keterkaitan antara elemen desain dengan kepuasan emosional pengguna.

Hasil penelitian menunjukkan bahwa rancangan antarmuka website Jhons Roastery
berhasil memenuhi aspek fungsional sekaligus menghadirkan daya tarik emosional yang
positif. Tingkat kepuasan pengguna berdasarkan hasil kuesioner mencapai 86,7%,
menandakan mayoritas responden merasa puas terhadap tampilan dan navigasi website.
Penelitian ini berkontribusi dalam memberikan contoh penerapan metode integratif untuk
perancangan UI/UX yang berorientasi pada kebutuhan sekaligus perasaan pengguna, dan dapat
dimanfaatkan oleh UMKM lain sebagai referensi dalam mengembangkan kehadiran digital
mereka. Untuk penelitian selanjutnya, disarankan pengembangan aspek backend serta
pengukuran user experience secara longitudinal guna memperkaya hasil yang lebih
komprehensif.

Kata kunci: User Interface, Design Thinking, Kansei Engineering, Pengalaman Pengguna,

Kepuasan.
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ABSTRACT

In the digital era, a functional and visually appealing website has become an essential
requirement for small and medium-sized enterprises to expand market reach and enhance
competitiveness. Jhons Roastery, as a local coffee business, faces challenges due to the
absence of an official website that can represent its brand identity while also delivering a
pleasant user experience. This situation results in limited promotion, minimal interaction with

customers, and untapped market opportunities.

This research integrates the Design Thinking and Kansei Engineering methods.
Design Thinking was applied to understand user needs through the stages of empathize, define,
ideate, prototype, and test, while Kansei Engineering was employed to capture users’
emotional perceptions of design elements such as color, layout, typography, and navigation.
Data were collected through interviews, observations, and questionnaires, then analyzed
using SPSS software to identify correlations between design elements and users’ emotional

satisfaction.

The results indicate that the user interface design for the Jhons Roastery website
successfully fulfills functional requirements while also providing positive emotional appeal.
User satisfaction levels based on the questionnaire reached 86.7%, demonstrating that the
majority of respondents were satisfied with the website’s appearance and navigation. This
research contributes by presenting an integrative method for UI/UX design that addresses
both user needs and emotional responses, and it can serve as a reference for other SMEs in
developing their digital presence. Future research is recommended to further develop backend
aspects and conduct longitudinal measurements of user experience for more comprehensive

results.

Keywords: user interface, design thinking, kansei engineering, user experience,

satisfaction
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