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ABSTRAK

Penelitian ini membahas penerapan motion graphic dalam pembuatan video
promosi “3 Tanda Tubuhmu Butuh Bekam” untuk layanan terapi bekam di Rumah
Sehat Islami (RSI) melalui media sosial Instagram. Latar belakang penelitian
berangkat dari keterbatasan strategi promosi RSI yang masih mengandalkan word
of mouth dan Google Maps, sementara persepsi masyarakat terhadap bekam
sebagai pengobatan alternatif berbasis thibbun nabawi masih beragam. Tujuan
penelitian ini adalah menghasilkan konten visual yang edukatif sekaligus persuasif
guna meningkatkan awareness audiens digital, serta memenuhi kebutuhan
sertifikasi konten kreator BNSP. Metode pembuatan meliputi tahapan pra-produksi
(observasi akun Instagram RSI dan wawancara dengan terapis untuk identifikasi
kebutuhan promosi), perancangan konsep edukatif-persuasif dengan narasi
sederhana mengenai gejala tubuh yang membutuhkan bekam, desain menggunakan
Canva dengan tipografi Poppins dan dominasi warna hijau-putih sebagai simbol
nilai Islami dan sehat, pengumpulan material (ilustrasi gejala, foto, backsound),
penyusunan video berdasarkan naskah (tanpa storyboard visual), pengujian untuk
sinkronisasi audio-visual, serta distribusi melalui akun Instagram RSI. Hasil
penelitian berupa video berdurasi 24 detik yang menampilkan ilustrasi, transisi
animasi (Merge, Pop, Wiggle, Match and Move), voice over, serta backsound
pendukung. Video ini mampu menyederhanakan informasi kompleks menjadi
pesan visual yang dinamis, mudah dipahami, dan sesuai dengan pola konsumsi
media sosial. Kesimpulannya, motion graphic berpotensi menjadi media
komunikasi visual yang efektif dalam promosi kesehatan alternatif karena mampu
menyampaikan informasi secara ringkas, menarik, dan emosional. Penelitian ini
menyarankan agar promosi serupa memperhatikan durasi singkat, visual
sederhana, serta evaluasi engagement secara berkala untuk optimalisasi konten di

media sosial.

Kata Kunci: Motion Graphic, Video Promosi, Terapi, bekam
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ABSTRACT

This study examines the application of motion graphics in producing the
promotional video “3 Signs Your Body Needs Cupping Therapy” for Rumah Sehat
Islami (RSI) through Instagram. The background of this research arises from RSI's
limited promotional strategy, which mainly relies on word of mouth and Google
Maps, while public perception of cupping therapy as an alternative treatment based
on thibbun nabawi remains diverse. The objective of this study is to develop visual
content that is both educational and persuasive in order to increase digital audience
awareness and to fulfill the requirements for BNSP content creator certification.The
production process included several stages: pre-production (observation of RSI's
Instagram account and interviews with therapists to identify promotional needs),
concept design with an educational-persuasive approach using simple narratives
about symptoms indicating the need for cupping therapy, visual design using Canva
with Poppins typography and dominant green-white colors symbolizing Islamic and
health values, material collection (symptom illustrations, photos, and background
music), video assembly based on a script (without a visual storyboard), testing for
audio-visual synchronization, and distribution via RSILs Instagram account. The
result is a 24-second video featuring illustrations, animated transitions (Merge,
Pop, Wiggle, Match and Move), voice-over narration, and supporting background
music. The video successfully simplifies complex information into dynamic visual
messages that are easy to understand and aligned with social media consumption
patterns. In conclusion, motion graphics have significant potential as an effective
medium of visual communication for promoting alternative health services, as they
can convey information concisely, attractively, and emotionally. This study
recommends that similar promotional content consider shorter duration, simple

visuals, and regular engagement evaluation to optimize social media performance.

Keywords: Motion Graphics, Promotional Video, Cupping Therapy



