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INTISARI 

 

Mezzani Living adalah perusahaan yang bergerak di bidang furnitur 

namun belum memiliki media informasi dalam bentuk video company profile. 

Kondisi ini menjadi hambatan dalam menyampaikan identitas perusahaan kepada 

masyarakat luas. Penelitian ini bertujuan untuk mengatasi permasalahan tersebut 

melalui pembuatan video company profile berdasarkan permintaan perusahaan, 

guna meningkatkan eksistensi dan memperkuat citra Mezzani Living di mata 

publik. 

Proses pembuatan video dilakukan dengan metode live shoot di lokasi 

showroom dan workshop perusahaan. Alur produksi video meliputi tiga tahapan 

utama, yaitu tahap praproduksi yang mencakup pembuatan konsep, penulisan 

naskah, dan persiapan teknis, tahap produksi berupa pengambilan gambar secara 

langsung, serta tahap pascaproduksi yang meliputi proses penyuntingan video, 

penambahan elemen motion graphic, penyesuaian efek suara, dan perekaman 

narasi suara. 

Output dari proyek ini adalah sebuah video company profile yang 

menampilkan showroom dan workshop Mezzani Living secara informatif. Video 

tersebut dilengkapi dengan narasi suara berisi informasi perusahaan yang disusun 

secara sistematis, serta tambahan motion graphic dan efek suara untuk 

memperkuat kualitas penyampaian informasi melalui media audio visual. 

 

Kata Kunci: Video company profile, live shoot, motion graphic, audio 

visual 
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ABSTRACT 

 

Mezzani Living is a company engaged in the furniture sector; however, it 

has not yet developed a company profile in the form of a video as an official 

information medium. This lack of a video profile has become a barrier in 

conveying the company’s identity to a broader audience. The aim of this research 

is to address this issue by producing a company profile video, tailored to the 

company’s needs, to enhance Mezzani Living's visibility and strengthen its brand 

image in the market. 

This research utilizes the live shoot method, which involves direct filming 

at the company's showroom and workshop. The production process follows three 

main stages: pre-production, which includes concept development, scriptwriting, 

and technical preparation; production, involving the actual filming; and post-

production, which encompasses video editing, the integration of motion graphics, 

sound effect adjustments, and voice-over recording. 

The outcome of this project is a company profile video that effectively 

presents Mezzani Living’s showroom and workshop. The video is accompanied by 

a voice-over that delivers systematic information about the company, with 

additional motion graphics and sound effects to improve the presentation and 

overall quality of the information delivered through the audio-visual medium. 

 

Keywords: Company profile video, live shoot, motion graphics, audio-

visual production 

  


