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INTISARI 

 

 Perkembangan teknologi saat ini sangat pesat dari sektor perusahaan hingga 

usaha perorangan, sehingga para pelaku usaha dapat memanfaatkan digital 

marketing untuk menjual produk hingga kancah nasional maupun internasional. 

Dalam penelitian ini, studi kasus berfokus pada 87 motoshop, sebuah bisnis yang 

bergerak di bidang otomotif yang memanfaatkan berbagai media digital marketing, 

antara lain instagram, youtube, tiktok, marketplace, dan web resmi. Pemanfaatan 

digital marketing diterapkan oleh 87 Motoshop karena promosi secara langsung 

yang selama ini dilakukan masih terbatas pada lingkup sekitar bengkel. Kondisi 

tersebut menyebabkan produk dan layanan yang ditawarkan belum dikenal secara 

luas oleh masyarakat.Metode penelitian menggunakan pendekatan studi kasus 

dengan tahapan meliputi identifikasi masalah, analisis target pasar dan kompetitor, 

perancangan strategi digital marketing, pembuatan serta pengelolaan media digital, 

integrasi produk, pelaksanaan kampanye promosi digital, hingga evaluasi 

efektivitas kampanye. Hasil penelitian menunjukkan bahwa penerapan digital 

marketing melalui marketplace, media sosial, dan website resmi mampu 

meningkatkan brand awareness, memperluas jangkauan pasar, serta berdampak 

signifikan terhadap peningkatan penjualan. Evaluasi kampanye memperlihatkan 

adanya peningkatan interaksi konsumen dan kenaikan transaksi, meskipun masih 

ditemukan kendala seperti keterbatasan stok produk dan biaya promosi yang relatif 

tinggi. Kontribusi penelitian ini adalah memberikan gambaran strategi digital 

marketing yang dapat diadopsi oleh pelaku usaha sejenis untuk meningkatkan daya 

saing dan pertumbuhan bisnis secara berkelanjutan. 

Kata kunci: Digital Marketing, Media Sosial, Marketplace, Promosi, Otomotif. 
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ABSTRACT 

 

The current technological development is very rapid from the corporate 

sector to individual businesses, so that business actors can take advantage of digital 

marketing to sell products to the national and international arena. In this study, a 

case study focused on 87 motoshops, a business engaged in the automotive sector 

that utilizes various digital marketing media, including Instagram, YouTube, 

TikTok, marketplace, and the official website. The use of digital marketing is 

implemented by 87 Motoshops because the direct promotions that have been 

carried out so far are still limited to the scope around the workshop. This condition 

causes the products and services offered to be not widely known by the public. The 

research method uses a case study approach with stages including problem 

identification, analysis of target markets and competitors, design of digital 

marketing strategies, creation and management of digital media, product 

integration, implementation of digital promotion campaigns, and evaluation of 

campaign effectiveness. The results of the study show that the implementation of 

digital marketing through marketplaces, social media, and official websites is able 

to increase brand awareness, expand market reach, and have a significant impact 

on increasing sales. The campaign evaluation showed an increase in consumer 

interaction and an increase in transactions, although there were still obstacles such 

as limited product stock and relatively high promotional costs. The contribution of 

this research is to provide an overview of digital marketing strategies that can be 

adopted by similar business actors to increase competitiveness and business growth 

in a sustainable manner. 

Keywords: Digital Marketing, Social Media, Marketplace, Promotion, Automotive. 

 

 

 


