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‭INTISARI‬

‭Penelitian‬‭ini‬‭bertujuan‬‭untuk‬‭menganalisis‬‭dan‬‭merancang‬‭strategi‬‭teknis‬‭search‬

‭engine‬ ‭optimization‬ ‭(SEO)‬‭guna‬‭meningkatkan‬‭visibilitas‬‭dan‬‭jumlah‬‭pengunjung‬‭situs‬

‭E-Commerce‬‭.‬‭Latar‬‭belakang‬‭masalah‬‭yang‬‭menjadi‬‭motivasi‬‭penelitian‬‭ini‬‭dikarenakan‬

‭semakin‬ ‭banyaknya‬ ‭situs‬ ‭perdagangan‬ ‭daring‬ ‭yang‬ ‭bermunculan‬ ‭sehingga‬ ‭persaingan‬

‭untuk‬ ‭mendapatkan‬ ‭perhatian‬ ‭pengunjung‬ ‭menjadi‬ ‭semakin‬ ‭ketat.‬ ‭Oleh‬ ‭karena‬ ‭itu,‬

‭diperlukan‬ ‭upaya‬‭optimal‬‭untuk‬‭meningkatkan‬‭peringkat‬‭situs‬‭di‬‭hasil‬‭pencarian‬‭mesin‬

‭pencari‬ ‭agar‬ ‭dapat‬ ‭ditemukan‬ ‭pengunjung‬ ‭dan‬ ‭jumlah‬ ‭kunjungan‬ ‭meningkat.‬ ‭Metode‬

‭yang‬ ‭digunakan‬ ‭meliputi‬ ‭kualititatif,‬ ‭studi‬ ‭pustaka,‬ ‭dan‬ ‭observasi‬ ‭terhadap‬ ‭beberapa‬

‭situs‬ ‭perdagangan‬‭daring‬‭ternama.‬‭Hasil‬‭analisis‬‭menunjukkan‬‭beberapa‬‭faktor‬‭penting‬

‭yang‬ ‭mempengaruhi‬ ‭peringkat‬ ‭situs‬ ‭yaitu‬ ‭konten,‬ ‭kecepatan,‬‭keamanan,‬‭dan‬‭usability‬‭.‬

‭Berdasarkan‬ ‭hasil‬ ‭tersebut,‬ ‭dirancanglah‬ ‭strategi‬ ‭teknis‬ ‭optimisasi‬ ‭mesin‬‭pencari‬‭yang‬

‭meliputi‬‭optimisasi‬‭meta‬‭tag,‬‭heading‬‭,‬‭serta‬‭analisis‬‭kata‬‭kunci‬‭dan‬‭plugin‬‭.‬‭Diharapkan‬

‭hasil‬ ‭penelitian‬ ‭ini‬ ‭dapat‬ ‭diimplementasikan‬ ‭untuk‬ ‭meningkatkan‬ ‭peringkat‬ ‭situs‬

‭E-Commerce‬ ‭sehingga‬ ‭visibilitas‬ ‭dan‬ ‭trafiknya‬ ‭meningkat.‬ ‭Penelitian‬ ‭ini‬ ‭memberikan‬

‭kontribusi‬ ‭teoritis‬ ‭dan‬ ‭praktis‬ ‭bagi‬ ‭pengembangan‬ ‭ilmu‬ ‭pengetahuan‬ ‭dan‬ ‭teknologi‬ ‭di‬

‭bidang‬ ‭optimisasi‬ ‭mesin‬ ‭pencari.‬ ‭Secara‬ ‭teoritis,‬ ‭penelitian‬ ‭ini‬ ‭mengembangkan‬

‭kerangka‬‭kerja‬‭untuk‬‭merancang‬‭strategi‬‭teknis‬‭search‬‭engine‬‭optimization‬‭yang‬‭sesuai‬

‭dengan‬ ‭algoritma‬ ‭mesin‬ ‭pencari‬ ‭terbaru.‬ ‭Secara‬ ‭praktis,‬ ‭penelitian‬ ‭ini‬ ‭memberikan‬

‭panduan‬ ‭bagi‬ ‭pemilik‬ ‭dan‬ ‭pengelola‬ ‭situs‬ ‭E-Commerce‬ ‭untuk‬ ‭meningkatkan‬ ‭kinerja‬

‭situs‬ ‭mereka‬ ‭di‬ ‭mesin‬ ‭pencari‬ ‭dengan‬ ‭menerapkan‬ ‭strategi‬ ‭teknis‬ ‭search‬ ‭engine‬

‭optimization‬‭yang dirancang.‬

‭Kata kunci:‬‭E-Commerce‬‭,‬‭Search Engine Optimization‬‭,‬‭Situs, Visibilitas, Analisis.‬
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‭ABSTRACT‬

‭This‬‭research‬‭aims‬‭to‬‭analyze‬‭and‬‭design‬‭technical‬‭Search‬‭Engine‬‭Optimization‬

‭(SEO)‬ ‭strategies‬ ‭to‬ ‭enhance‬ ‭the‬ ‭visibility‬ ‭and‬ ‭visitor‬ ‭traffic‬ ‭of‬ ‭E-Commerce‬‭websites.‬

‭The‬ ‭background‬ ‭of‬ ‭the‬ ‭problem‬ ‭that‬ ‭motivates‬ ‭this‬ ‭research‬ ‭is‬ ‭due‬ ‭to‬ ‭the‬ ‭increasing‬

‭number‬ ‭of‬ ‭online‬ ‭trading‬ ‭sites‬ ‭that‬ ‭have‬ ‭emerged,‬ ‭so‬ ‭that‬ ‭competition‬ ‭for‬ ‭visitors'‬

‭attention‬ ‭has‬ ‭become‬ ‭increasingly‬‭fierce.‬‭Consequently,‬‭optimal‬‭efforts‬‭are‬‭required‬‭to‬

‭improve‬‭the‬‭website's‬‭ranking‬‭in‬‭search‬‭engine‬‭results,‬‭ensuring‬‭its‬‭discoverability‬‭and‬

‭increasing‬ ‭visitor‬ ‭traffic.‬ ‭The‬ ‭research‬ ‭methodology‬ ‭involves‬ ‭qualitative‬ ‭analysis,‬

‭literature‬ ‭review,‬ ‭and‬ ‭observation‬ ‭of‬ ‭several‬ ‭well-known‬ ‭online‬ ‭trading‬ ‭sites.‬ ‭The‬

‭analysis‬ ‭results‬ ‭highlight‬ ‭crucial‬ ‭factors‬ ‭influencing‬ ‭site‬ ‭ranking,‬ ‭including‬ ‭content,‬

‭speed,‬ ‭security,‬ ‭and‬ ‭usability.‬ ‭Based‬ ‭on‬ ‭these‬ ‭findings,‬ ‭a‬ ‭technical‬ ‭SEO‬ ‭strategy‬ ‭is‬

‭devised,‬ ‭encompassing‬ ‭meta‬ ‭tag‬‭optimization,‬‭heading‬‭optimization,‬‭keyword‬‭analysis,‬

‭and‬ ‭plugin‬‭integration.‬‭The‬‭anticipated‬‭outcome‬‭of‬‭this‬‭research‬‭is‬‭the‬‭implementation‬

‭of‬‭the‬‭proposed‬‭strategies‬‭to‬‭elevate‬‭the‬‭ranking‬‭and‬‭enhance‬‭the‬‭visibility‬‭and‬‭traffic‬‭of‬

‭E-Commerce‬ ‭websites.‬ ‭The‬ ‭study‬ ‭contributes‬ ‭both‬ ‭theoretically‬ ‭and‬ ‭practically‬ ‭to‬ ‭the‬

‭advancement‬ ‭of‬ ‭knowledge‬ ‭and‬ ‭technology‬ ‭in‬ ‭the‬ ‭field‬ ‭of‬ ‭search‬ ‭engine‬‭optimization.‬

‭The‬ ‭theoretical‬ ‭contribution‬ ‭involves‬ ‭the‬ ‭development‬ ‭of‬ ‭a‬ ‭framework‬ ‭to‬ ‭design‬

‭technical‬ ‭SEO‬ ‭strategies‬ ‭aligned‬ ‭with‬‭the‬‭latest‬‭search‬‭engine‬‭algorithms.‬‭Practically,‬

‭the‬ ‭research‬ ‭provides‬ ‭guidance‬ ‭for‬ ‭owners‬ ‭and‬ ‭managers‬ ‭of‬ ‭E-Commerce‬‭websites‬‭to‬

‭enhance‬ ‭their‬ ‭site‬ ‭performance‬ ‭in‬ ‭search‬ ‭engines‬ ‭by‬ ‭applying‬ ‭the‬ ‭designed‬ ‭technical‬

‭SEO strategies.‬
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