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ABSTRAKSI

Strategi pengembangan produk SuryaStore untuk kaos polos dan kaos
desainer berfokus pada inovasi, kualitas, dan pemasaran yang efektif. SuryaStore,
yang didirikan pada awal tahun 2022, berfokus pada penyediaan produk fashion
berkualitas, khususnya kaos polos dan berdesain menarik. Melalui survei yang
dilakukan, analisis permasalahan konsumen menunjukkan bahwa preferensi desain,
kenyamanan bahan, dan persepsi harga menjadi faktor utama dalam keputusan
pembelian. Mayoritas konsumen menyukai kaos berdesain, terutama dengan tema
American style, anime, dan budaya lokal, sementara kaos polos juga memiliki
peminat tersendiri. Kualitas bahan cotton combed 24s dinilai baik, namun persepsi
harga Rp85.000 per kaos bervariasi di kalangan konsumen. Dalam metode
penelitian ini SuryaStore menggunakan kuantitaif yaitu menyebar kuisioner
permasalahan konsumen kepada calon konsumen maupun konsumen SuryaStore
sendiri.

Kata kunci : Preferensi Desain, Kenyamanan Bahan, Persepsi Harga, Kaos

Berdesain, American Style
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ABSTRACT

SuryaStore's product development strategy for plain and designer t-shirts
focuses on innovation, quality, and effective marketing. Founded in early 2022,
SuryaStore focuses on providing quality fashion products, particularly plain and
attractively designed t-shirts. Survey analysis revealed that consumer preferences
for design, material comfort, and price perception are key factors in purchasing
decisions. The majority of consumers prefer designed t-shirts, particularly those
with American style, anime, and local cultural themes, while plain t-shirts also have
a distinct following. The quality of the 24s combed cotton material is considered
good, but perceptions of the Rp85,000 per t-shirt price vary among consumers. In
this research method, SuperStore uses quantitative methods, namely distributing
consumer problem questionnaires to potential consumers and SuryaStore

consumers themselves.

Keywords : Design Preference, Material Comfort, Price Perception, Designed T-
Shirts, American Style
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