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ABSTRAK 

 

Penelitian ini membahas pemanfaatan Jogja International Heritage Walk (JIHW) 

sebagai instrumen diplomasi publik dalam membangun citra Yogyakarta di kancah 

internasional. JIHW merupakan event jalan kaki internasional yang mengusung 

nilai-nilai budaya, kesehatan, dan keberlanjutan melalui konsep “Walking 

Yogyakarta”. Penelitian ini menggunakan pendekatan kualitatif deskriptif dengan 

teknik pengumpulan data melalui wawancara dan studi dokumen, serta teknik 

analisis data interaktif. Analisis dilakukan dengan menggunakan teori New Public 

Diplomacy oleh Nicholas J. Cull dan City Branding oleh Keith Dinnie. Hasil 

penelitian menunjukkan bahwa JIHW tidak hanya berfungsi sebagai event budaya, 

tetapi juga sebagai platform relasi antarbangsa (people-to-people diplomacy), 

promosi identitas lokal, dan penguatan citra Yogyakarta sebagai kota budaya yang 

terbuka, sehat, dan ramah lingkungan. Kegiatan ini terbukti mampu menarik 

perhatian publik internasional, meningkatkan interaksi budaya lintas negara, serta 

memperkuat diplomasi publik Indonesia. 

Kata Kunci: Jogja International Heritage Walk, New Public Diplomacy, City 

Branding 
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ABSTRACT 

 

This study discusses the use of Jogja International Heritage Walk (JIHW) as a 

public diplomacy instrument in building Yogyakarta's image in the international 

arena. JIHW is an international walking event that carries the values of culture, 

health, and sustainability through the concept of "Walking Yogyakarta". This study 

uses a descriptive qualitative approach with data collection techniques through 

interviews and document studies, as well as interactive data analysis techniques. 

The analysis was carried out using the theory of New Public Diplomacy by Nicholas 

J. Cull and City Branding by Keith Dinnie. The results of the study show that JIHW 

not only functions as a cultural event, but also as a platform for international 

relations (people-to-people diplomacy), promotion of local identity, and 

strengthening the image of Yogyakarta as an open, healthy, and environmentally 

friendly cultural city. This activity has proven to be able to attract the attention of 

the international public, increase cross-country cultural interactions, and 

strengthen Indonesian public diplomacy. 

Keywords: Jogja International Heritage Walk, New Public Diplomacy, City 

Branding 


