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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh mobile banking, internet banking, ATM, 

Bank size dan BOPO terhadap Fee based income pada Bank Umum Konvensional. Bank umum 

konvensional menghadapi paradoks transformasi digital: di satu sisi, adopsi Mobile banking 

dan internet banking yang masif seharusnya berpotensi meningkatkan fee-based income; 

namun, di sisi lain tahun 2016-2023 mengalami fluktuasi, faktor lain seperti bank size 

seharusnya juga memiliki hubungan yang positif terhadap fee based income tetapi tahun 2016-

2023 mengalami fluktuasi. Serta terdapat konsistensi hasil dari penelitian terdahulu. Penelitian 

ini dilakukan untuk menguji secara empiris kontradiksi tersebut guna memberikan solusi 

strategis dalam mengoptimalkan pendapatan bank di tengah disrupsi digitalAnalisis ini 

dilakukan untuk memahami bagaimana perubahan nilai transaksi dapat mempengaruhi 

pendapatan bank di bank umum konvensional yang ada di Indonesia periode 2017 sampai 2023. 

Data yang dipergunakan dalam penelitian ini adalah data sekunder. Teknik analisis dalam 

penelitian ini adalah Data Panel. Hasil penelitian ini menunjukkan bahwa Mobile banking dan 

internet banking berpengaruh positif dan signifikan terhadap fee based income, variabel ATM, 

Bank size dan BOPO berpengaruh negatif dan signifikan terhadap fee based income. 

Kata Kunci: Mobile banking, Internet banking, ATM, Bank size, BOPO Dan Fee based 

income.  

Abstract 

This study aims to analyze the effect of mobile banking, internet banking, ATMs, bank size, 

and BOPO on fee- based income at conventional commercial banks. Conventional 

commercial banks face a digital transformation paradox:on one hand, the widespread 

adoption of mobile banking and internet banking should potentially increase fee-based 

income; however, on the other hand, from 2016 to 2023, there were fluctuations. Other 

factors such as bank size should also have a positive relationship with fee-based income, 

but from 2016 to 2023, there were fluctuations. There is also consistency with the results of 

previous research. This study was conducted to empirically test this contradiction in order 

to provide strategic solutions for optimizing bank revenue amid digital disruption. This 

analysis was conducted to understand how changes in transaction values can affect bank 

revenue in conventional commercial banks in Indonesia from 2017 to 2023. The data used 

in this study is secondary data. The analysis technique in this study is Panel Data. The results 

of this study indicate that mobile banking and internet banking have a positive and 

significant impact on fee based income, while the ATM variable, bank size, and BOPO have 

a negative and significant impact on fee based income 

Keywords : 

Mobile banking, Internet Banking, ATM, Bank size, BOPO dan Fee based income 


