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INTISARI 

 

Penelitian ini bertujuan untuk mengembangkan sistem e-catalog berbasis 

metode Rapid Application Development (RAD) di Jogja Part AC, sebuah 

perusahaan distribusi spare part AC di Yogyakarta. Dalam era digitalisasi ini, 

kebutuhan akan informasi produk yang cepat, akurat, dan mudah diakses semakin 

meningkat. Sistem e-catalog yang dikembangkan bertujuan untuk meningkatkan 

efisiensi pemasaran dan pengelolaan data produk secara real-time. Penelitian ini 

mengadopsi metode RAD yang memungkinkan pengembangan sistem secara cepat 

dengan melibatkan pengguna dalam proses pengujian dan perbaikan prototipe. 

Hasil penelitian menunjukkan bahwa sistem e-catalog yang dikembangkan berhasil 

meningkatkan efisiensi operasional dan kepuasan pelanggan. Pengguna dapat 

dengan mudah mengakses informasi produk, harga, dan ketersediaan stok tanpa 

kesulitan. Keberhasilan implementasi RAD dalam sistem ini dapat menjadi 

referensi bagi pengembangan sistem serupa di sektor distribusi spare part. 

 

Kata kunci: e-catalog, Rapid Application Development (RAD), sistem informasi, 

pemasaran digital, pengelolaan data produk. 
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ABSTRACT 

 

This research aims to develop an e-catalog system based on the Rapid 

Application Development (RAD) method at Jogja Part AC, a distributor of AC 

spare parts in Yogyakarta. In this digital age, the need for fast, accurate, and easily 

accessible product information has increased. The developed e-catalog system aims 

to improve marketing efficiency and real-time product data management. This 

research adopts the RAD method, which allows for fast system development 

involving users in the testing and prototyping improvement process. The results 

show that the developed e-catalog system successfully increased operational 

efficiency and customer satisfaction. Users can easily access product information, 

prices, and stock availability without difficulty. The successful implementation of 

RAD in this system can serve as a reference for the development of similar systems 

in the spare part distribution sector. 

 

Keyword: e-catalog, Rapid Application Development (RAD), information systems, 

digital marketing, product data management.


