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INSTISARI

Penelitian ini menganalisis efektivitas filter AR TikTok sebagai media pemasaran
Cici Garment. Berdasarkan perkembangan pesat TikTok, filter interaktif dirancang
untuk meningkatkan daya tarik visual dan engagement. Metode meliputi: (1)
perancangan tiga filter AR promosi produk, giveaway interaktif, kuis berhadiah
menggunakan Effect House Studio; (2) uji black box pada tujuh perangkat Android
untuk menguji fungsionalitas dan kompatibilitas; (3) survei pengalaman 20
responden target. Hasil menunjukkan semua filter responsif terhadap gerakan
wajah, kompatibel lintas versi Android, dan berjalan lancar. Sebanyak 87%
responden menilai filter sangat menarik dan mudah digunakan, sedangkan 81%
melaporkan peningkatan minat beli setelah penggunaan. Penyebaran konten
organik pengguna juga memperluas brand awareness. Penelitian ini memberikan
kontribusi praktis bagi Cici Garment dalam strategi pemasaran digital berbasis AR.
Pengukuran kinerja kampanye selanjutnya dapat mencakup analisis metrik
penayangan dan konversi melalui dashboard TikTok Ads Manager.

Kata Kunci: Filter AR; TikTok; Pemasaran Digital; Engagement
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ABSTRACT

This study evaluates the effectiveness of TikTok AR filters as a digital marketing
tool for Cici Garment. In light of TikTok’s rapid growth, interactive AR filters were
designed to enhance visual appeal and user engagement. Methods include: (1)
designing three AR filters product promotion, interactive giveaway, quiz based
reward using Effect House Studio; (2) black-box functionality testing on seven
Android devices to assess performance and compatibility; (3) a user experience
survey with 20 target respondents. Results show that all filters respond accurately
to facial movements, operate smoothly across Android versions, and maintain high
usability. 87% of participants rated the filters as highly engaging and user friendly,
while 81% reported increased purchase intention after use. Organic user generated
content further expanded brand awareness. This study offers practical guidance for
Cici- Garment’s AR based digital marketing strategy. Future campaign
performance measurement should leverage TikTok Ads Manager metrics for
impressions and conversion analysis.

Keywords: Ar Filters; Tiktok; Digital Marketing; User Engagement
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