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INTISARI 

 

karya ini membahas eksplorasi teknik editing dalam proses produksi video 

company profile Cozystop Homestay, yang difungsikan sebagai media promosi dan 

sarana pitching kepada calon mitra bisnis. Di tengah meningkatnya persaingan 

industri akomodasi di wilayah Yogyakarta, video company profile dinilai sebagai 

salah satu strategi pemasaran visual yang efektif untuk memperkenalkan identitas, 

suasana, serta keunggulan layanan yang dimiliki sebuah homestay. Dalam 

pembuatan video company profile Cozystop Homestay, penulis memakai berbagai 

teknik editing untuk membuat tampilan video lebih menarik dan mudah dipahami. 

Teknik cut to cut dipilih agar alur video terasa cepat dan langsung ke inti, sedangkan 

fade digunakan untuk transisi antar adegan supaya lebih mulus. Proses color 

grading membantu menyamakan warna dan memberi kesan hangat yang cocok 

dengan suasana homestay. Tambahan motion graphic seperti teks dan animasi juga 

digunakan agar informasi penting lebih mudah ditangkap. Terakhir, semua elemen 

ini digabungkan dalam proses rendering akhir untuk menghasilkan video yang siap 

tayang dengan kualitas terbaik. Metode kerja yang digunakan meliputi observasi 

lapangan, wawancara langsung dengan narasumber terkait, serta studi literatur dan 

analisis terhadap referensi video company profile sejenis. Karya akhir berupa video 

berdurasi 3–5 menit yang memuat informasi lengkap mengenai Cozystop 

Homestay, termasuk fasilitas, lokasi, hingga daya tarik visualnya. Hasil eksplorasi 

menunjukkan bahwa penerapan teknik editing yang tepat mampu membangun 

narasi yang kuat, meningkatkan kualitas visual, dan menarik perhatian audiens 

secara lebih optimal. 

 

Kata kunci: Video Company Profile, Editing, Cozystop, Visual, Promosi 
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ABSTRACT 

 

This work explores the application of editing techniques in the production of a 

company profile video for Cozystop Homestay, intended as both a promotional tool 

and a means of pitching to potential business partners. Amid the growing 

competition in the accommodation industry in Yogyakarta, company profile videos 

are considered an effective visual marketing strategy to showcase a homestay's 

identity, atmosphere, and service advantages. In producing the Cozystop Homestay 

company profile video, the author employed various editing techniques to enhance 

the video’s appeal and clarity. The cut-to-cut technique was chosen to create a fast- 

paced and straightforward narrative, while fade transitions were used to ensure 

smooth scene changes. Color grading was applied to harmonize the visual tones 

and evoke a warm ambiance that reflects the homestay's atmosphere. Motion 

graphics, such as text and animation, were added to highlight key information for 

easier viewer comprehension. All these elements were integrated in the final 

rendering process to produce a high-quality, ready-to-air video. The methods used 

in this project included field observation, direct interviews with relevant sources, 

literature reviews, and analysis of similar company profile videos. The final output 

is a 3–5 minute video that presents comprehensive information about Cozystop 

Homestay, including its facilities, location, and visual appeal. The results of this 

exploration demonstrate that the appropriate use of editing techniques can 

effectively build a strong narrative, enhance visual quality, and better capture the 

audience's attention. 
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