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ABSTRACT

This study aims to analyze the use of TikTok as a promotional medium in
Krebet Tourism Village, Bantul, Yogyakarta. Many tourist villages in Indonesia
have not yet utilized TikTok effectively and optimally as a social media platform. In
this study, Krebet Tourism Village was chosen as the object of study for TikTok
utilization. Using a qualitative approach with descriptive research methods and
applying the 4C framework (Connectivity, Content, Conversation, and Context) as
a conceptual foundation, this study examines the digital promotional strategies
implemented through the TikTok account (@desawisatakrebet. Data were collected
through observation, in-depth interviews, and documentation. The findings indicate
that TikTok contributes to increasing the visibility and attractiveness of the tourist
village, although its utilization has not been fully maximized and professionally
implemented. There has been a significant increase in tourist interaction and
interest through audience engagement with uploaded content, although this has not
been supported by formal and regular evaluation. This study emphasizes the
importance of implementing a consistent, creative, and contextually appropriate

content strategy to achieve sustainable digital promotional effectiveness.

Keyword: TikTok, Promosi, Tourism Village, 4C
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ABSTRACT

Penelitian ini bertujuan untuk menganalisis pemanfaatan TikTok sebagai
media promosi Di Desa Wisata Krebet, Bantul, Yogyakarta. Banyak desa wisata di
Indonesia belum memanfaatkan media sosial TikTok secara baik dan optimal
sebagai media sosial, dalam penelitian ini Desa Wisata Krebet menjadi objek
penelitian dalam pemanfaatan TikTok. Melalui pendekatan kualitatif dengan
metode studi deskriptif dan menggunakan 4C (Connectivity, Content, Conversation,
dan Context) sebagai landasan konseptual, penelitian ini mengkaji strategi promosi
digital yang dijalankan melalui akun TikTok @desawisatakrebet. Data dikumpulkan
melalui observasi, wawancara mendalam, dan dokumentasi. Hasil temuan
menunjukkan bahwa TikTok berkontribusi dalam meningkatkan visibilitas dan
ketertarikan terhadap desa wisata, meskipun pemanfaatannya belum sepenuhnya
dilakukan secara maksimal dan profesional. Terdapat peningkatan interaksi dan
minat wisatawan terlihat melalui keterlibatan audiens terhadap konten yang
diunggah, meskipun belum didukung oleh evaluasi formal dan rutin. Penelitian ini
menegaskan pentingnya penerapan strategi konten yang konsisten, kreatif, dan

sesuai konteks untuk mencapai efektivitas promosi digital yang berkelanjutan.

Keyword: TikTok, Promosi, Desa Wisata, 4C
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