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ABSTRACT

Kirimin Aja Yogvakarta is a private logistics company that provides digital-
based defivery services, bath COD and non-COD. This ytudy aims to describe the
marketing communication strategy in building brand awareness, with a descriptive.
approach and guafitative methods. Data were obtained  through  observation,
inferviews, and documeniation, and tesigdfor validity using sewrce iriangulation.
The results of the study indicate i it Aja implements the 7P strategy:
diverse service pr pe omel offline access, active

where consumers

e



ABSTRAK
Kirmin Aja Yogyakarta adalah perusahaan logistik swasta yang
menyediakan layanan pengiriman berbasis digital, baik COD maupun non-COD.
Penelitian ini bertujuan untuk mendeskripsikan strategi komunikasi pemasaran
dalam membangun brand awareness, dengan pendekatan deskriptif dan metode
kusalitatif. Ihmds,pemlehmelalmnbsermnmwm’a.dmdnhnmlamm
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