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ABSTRAK  

Penelitian ini memiliki tujuan untuk mengetahui pengaruh sosial media 

marketing akun instagram @kamwispurbayan terhadap minat berkunjung 

wisatawan. Penelitian ini tergolong penelitian kuantitatif eksplanasi menggunakan 

metode survei, dengan jumlah sampel sebanyak 95 responden. Menerapkan teknik 

pengambilan sampel yaitu non probability sampling, berupa purposive sampling, 

dimana sampel yang dipilih sesuai karakteristik yang telag ditentukan yaitu 

followers instagram @kamwispurbayan. Pengumpulan data menggunakan 

kuesioner googoleform melalui pesan di instagram terhadap pengikut akun 

instagram @kamwispurbayan. Pengolahan dan analisis data menggunakan analisis 

diantaranya korelasi pearson, regresi linear sederhana, uji validitas, uji reliabilitas, 

uji hipotesis, uji koefisien determinasi (R2) dan uji korelasi. Hasil penelitian 

menunjukkan bahwa persentase berdasarkan hasil indikator variabel social media 

marketing akun instagram @kamwispurbayan sebesar 87,8% adalah dimensi 

context yang mempunyai pengaruh paling tinggi dengan kateori sangat baik. 

Sedangkan minat yang dipengaruhi sebesar 81,8% dengan kategori sangat baik dari 

dimensi minat transaksional, yang artinya wisatawan atau pengikut mempunyai 

minat untuk berkunjung berdasarkan keinginan diri setelah melihat pemasaran 

Kampung Wisata Purbayan melaui instagram. Hal tersebut dibuktikan dari uji t 

yang mendapatkan hasil sebesar 0,000 < 0,05 yaitu nilai sig kurang dari 0,05. Maka 

hal tersebut dapat disimpulkan bahwa sosial media marketing akun instagram 

@kamwispurbayan berpengaruh secara signifikan terhadap minat berkunjung 

wisatawan, dengan meningkatkan pemasaran kampung wisata melalui sosial media 

khususnya instagram maka semakin naik minat berkunjung wisatawan. Hal tersebut 

juga terbukti dari analisis koefisien determinasi yang menunjukkan sebesar 66,8% 

social media marketing akun instagram @kamwispurbayan mempengaruhi minat 

berkunjung wisatawan. 

Kata kunci : Pengaruh, Social Media Marketing, Instagram, Minat Berkunjung 
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ABSTRACT  

This study aims to determine the effect of social media marketing of the 

Instagram account @kamwispurbayan on tourist interest in visiting. This study is 

classified as a quantitative explanatory study using a survey method, with a sample 

size of 95 respondents. Applying a sampling technique, namely non-probability 

sampling, in the form of purposive sampling, where the sample selected according to 

the characteristics that have been determined, namely Instagram followers 

@kamwispurbayan. Data collection using a Googleform questionnaire through direct 

Instagram massages to Instagram account followers @kamwispurbayan. Data 

processing and analysis using analysis including Pearson correlation, simple linear 

regression, validity test, reliability test, hypothesis test, determination coefficient test 

(R2) and correlation test. The results showed that the percentage based on the results 

of the social media marketing variable indicator of the Instagram account 

@kamwispurbayan of 87.8% is the context dimension that has the highest influence 

with a very good category. Meanwhile, the interest influenced by 81.8% with a very 

good category from the transactional interest dimension, which means that tourists or 

followers have an interest in visiting based on their own desires after seeing the 

marketing of Purbayan Tourism Village through Instagram. This is proven by the t-

test which obtained a result of 0.000 <0.05, namely the sig value is less than 0.05. So 

it can be concluded that the social media marketing of the Instagram account 

@kamwispurbayan has a significant effect on the interest of tourists to visit, by 

increasing the marketing of the tourist village through social media, especially 

Instagram, the interest of tourists to visit will increase. This is also proven by the 

analysis of the coefficient of determination which shows that 66.8% of the social media 

marketing of the Instagram account @kamwispurbayan influences tourists' interest in 

visiting. 

Keywords : Influence, Social Media Marketing, Instagram, Interest in Visiting 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


