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ABSTRAK

Media sosial banysk mengubah paradigma komunikasi masyarakat. Masyarakat
terkendala jorak  Sekarang. komunikasi dopat dilokukan secora virtual yang
pesannya dapat diterima di waktu itu juga dengan media sosial. seperti instagram,
Tak hanya digunakan secara individu, instagram juga kerap digunakan untuk
mmhmgunknmlmﬁnmmhmhmmdmpnmdlm}mgmmhmim
periu sehuah strategi komunikasi yang te arah agar dapat mencapai tujuan

i can oleh Yoursay.id dalam
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ABSTRACT
Social media fas significantly changed the paradigm of public communication.
Peaple initially needed a long time to deliver their messages due to distance
econstraints. Now, communication can be conducted virtually, with messages being
received instantly through social media platforms like Instagram. Not only wsed
individually. fnxtagram ix also freguentl wsed lo build communication between
institutions and their target audiences. Consequenily, a precise and directed
the desired goals. This ix also what
: a, Thercfore, this research
creation ef Instagram

communication sirategy is necessary to aghi

Yoursay.id does in iy it I

mnﬂm #fm confeni (@yours
RN, MMWM VAR

Strategy, Content Plans
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