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ABSTRAK 

Desa Wisata Napal Jungur memiliki potensi alam yang besar, namun pengambangan 

yang kurang maksimal menjadi tantangan dalam menarik wisatawan. Word of mouth 

(WOM), baik dalam bentuk tradisional (mulut ke mulut) maupun electronic (e-WOM) 

melalui media sosial, dianggap sebagai strategi pengembangan yang efektif untuk 

meningkatkan kunjungan desa wisata ini. Penelitian ini menggunakan metode kualitatif 

deskriptif dengan teknik pengumpulan data melalui wawancara, observasi, dan 

dokumentasi. Informan penelitian melibatkan wisatawan yang sudah berkunjung ke 

Desa Wisata Napal Jungur dan Pengelola Desa Wisata Napal Jungur. Hasil penelitian 

menunjukkan bahwa pengalaman positf wisatawan yang berkunjung melalui melalui 

WOM memiliki pengaruh besar terhadap keputusan wisatawan lain untuk berkunjung 

ke Desa Wisata Napal Jungur. WOM yang terjadi secara spontan dan alami melalui 

percakapan langsung maupun media sosial (e-WOM) dapat memperluas jangkauan 

pengembangan informasi Desa Wisata Napal Jungur. Penelitian ini memberikan 

kontribusi penting dalam pengembangan strategi pemasaran berbasis WOM untuk 

destinasi berbasis komunitas. 

 

Kata Kunci: Desa Wisata Napal Jungur, Word of Mouth, E-WOM, Minat 

Berkunjung, Pariwisata.  
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ABSTRACT  

Napal Jungur Tourism Village has great natural potential, but less than optimal 

development is a challenge in attracting tourists. Word of mouth (WOM), both in 

traditional forms (word of mouth) and electronic (e-WOM) through social media, is 

considered an effective development strategy to increase visits to this tourist village. 

This study uses a descriptive qualitative method with data collection techniques 

through interviews, observations, and documentation. Research informants involved 

tourists who had visited Napal Jungur Tourism Village and the Napal Jungur Tourism 

Village Manager. The results of the study showed that the positive experiences of 

tourists who visited through WOM had a major influence on the decisions of other 

tourists to visit Napal Jungur Tourism Village. WOM that occurs spontaneously and 

naturally through direct conversations or social media (e-WOM) can expand the reach 

of information development in Napal Jungur Tourism Village. This study provides an 

important contribution to the development of WOM-based marketing strategies for 

community-based destinations. 

 

Keywords: Napal Jungur Tourism Village, Word of Mouth, E-WOM, Interest in 

Visiting, Tourism.


