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INTISARI 

Media sosial telah menjadi saluran utama dalam strategi pemasaran digital 
untuk meningkatkan engagement dan brand awareness. Penelitian ini bertujuan 
untuk mengoptimalisasi pengelolaan akun Instagram Lava Mini Soccer, sebuah 
bisnis penyewaan lapangan mini soccer di Yogyakarta, melalui pendekatan berbasis 
data. Penelitian dilakukan berdasarkan kegiatan magang penulis sebagai social 
media specialist di Jendela Creative Agency, di mana penulis bertanggung jawab 
atas pembuatan konten, analisis performa, dan penyusunan strategi pemasaran 
digital. 

Periode analisis dibagi menjadi tiga bagian, yaitu September–Oktober, 
Oktober–November, dan November–Desember. Data insight diperoleh melalui 
Instagram Insights dan dianalisis menggunakan indikator Engagement Rate (ER) 
sebagai parameter utama keterlibatan audiens. Hasil menunjukkan fluktuasi 
performa selama tiga periode, dengan penurunan ER pada Oktober–November 
akibat kurangnya variasi konten dan frekuensi unggahan. Namun, perbaikan 
strategi seperti peningkatan frekuensi dan penggunaan konten interaktif seperti 
Reels dan Stories berhasil mendorong pertumbuhan ER secara signifikan pada 
November–Desember. Penelitian ini memberikan kontribusi nyata dalam 
pemanfaatan analisis data untuk perencanaan strategi konten yang lebih efektif dan 
terukur. 

Kata Kunci: media sosial, Instagram, engagement rate, brand awareness, analisis 
data, Lava Mini Soccer 
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ABSTRACT 

 
 
 

Social media has become a primary channel in digital marketing strategies 
to increase engagement and brand awareness. This study aims to optimize the 
management of the Instagram account of Lava Mini Soccer, a mini soccer field 
rental business in Yogyakarta, through a data-driven approach. The research is 
based on the author's internship experience as a social media specialist at Jendela 
Creative Agency, where responsibilities included content creation, performance 
analysis, and digital marketing strategy planning. 

The analysis period is divided into three stages: September–October, 
October–November, and November–December. Data was obtained from Instagram 
Insights and analyzed using Engagement Rate (ER) as the primary indicator of 
audience interaction. The results show fluctuations in performance across the 
periods, with a decrease in ER during October–November due to low content 
variation and inconsistent posting. However, improved strategies, including 
increased posting frequency and the use of interactive content such as Reels and 
Stories, significantly boosted ER in November–December. This study demonstrates 
the practical application of data analysis to design more effective and measurable 
content strategies. 

 
Keywords: social media, Instagram, engagement rate, brand awareness, data 
analysis, Lava Mini Soccer 
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