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ABSTRAK
Teknologi merupakan salah satu fundamental dalam bamyak aspek bisnis
termasuk pemasaran. Saat ini, bisnis menggunakan platform digital seperti situs
web dan Limkedfn uniuk meningkatkan visibilitas perusahaan dan membangun
koneksi bisnis. Tujuan dari penelitian ini adalah untuk mengidentifikasi
pengounaan Linkedin dan website dalam lnengu[:tnmilmn strategi pemasaran

kualitatif
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ABSTRACT

Technology is o fundamental aspect of many business areas.
including  marketing. Currently, businesses utilize digital platforms,
including websites and  Linkedfn, to enhonce company  visibifity  and
establish businexs connections. The purpose of this research is to identify
the use of LinkedIn and the website in aptimizing the digital marketimg
strategies implemented by PT. Dwta Dimensi_in supporting business growth
throwgh the Company's Linkedin and yebsite. 1




	COVER_001.pdf (p.1)
	COVER_002.pdf (p.2)
	COVER_003.pdf (p.3)
	COVER_004.pdf (p.4)
	COVER_005.pdf (p.5)
	COVER_006.pdf (p.6)
	COVER_007.pdf (p.7)
	COVER_008.pdf (p.8)
	COVER_009.pdf (p.9)
	COVER_010.pdf (p.10)
	COVER_011.pdf (p.11)
	COVER_012.pdf (p.12)
	COVER_013.pdf (p.13)
	COVER_014.pdf (p.14)
	COVER_015.pdf (p.15)

