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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui pengaruh gaya komunikasi 

pemimpin terhadap budaya organisasi di Senat Mahasiswa Universitas AMIKOM 

Yogyakarta periode 2022/2023. Metode penelitian yang digunakan adalah 

kuantitatif dengan pendekatan eksplanasi asosiatif. Populasi dalam penelitian ini 

adalah seluruh anggota Senat Mahasiswa Universitas AMIKOM Yogyakarta 

periode 2022/2023. Sampel diambil menggunakan teknik sampling jenuh, sehingga 

seluruh populasi dijadikan sampel. Data dikumpulkan melalui kuesioner yang telah 

diuji validitas dan reliabilitasnya. Analisis data menggunakan regresi linier 

sederhana. Hasil penelitian menunjukkan bahwa gaya komunikasi pemimpin 

berpengaruh positif dan signifikan terhadap budaya organisasi Senat Mahasiswa 

Universitas AMIKOM Yogyakarta periode 2022/2023. Artinya, semakin baik gaya 

komunikasi pemimpin, maka semakin kuat budaya organisasi yang terbentuk. 

Penelitian ini memberikan hasil bahwa pemimpin organisasi perlu memperhatikan 

gaya komunikasi yang efektif untuk membangun budaya organisasi yang positif 

dan mendukung pencapaian tujuan organisasi. 

 

Kata Kunci: Gaya Komunikasi, Budaya Organisasi, Kepemimpinan, 

Organisasi Mahasiswa, Senat Mahasiswa. 
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ABSTRACT 

 

This research goal to determine the influence of leadership communication 

styles on organizational culture within the Student Senate of Universitas AMIKOM 

Yogyakarta for the 2022/2023 period. The research used quantitative method with 

an associative explanatory approach. The population of this study consists of all 

members of the Student Senate of Universitas AMIKOM Yogyakarta for the 

2022/2023 period. The sample was taken using a saturated sampling technique, 

thereby including the entire population as the sample. Data was collected through 

questionnaires that had been tested for validity and reliability. Data analysis was 

performed using simple linear regression. The results of the study indicate that 

leadership communication styles have a positive and significant influence on the 

organizational culture of the Student Senate of Universitas AMIKOM Yogyakarta 

for the 2022/2023 period. This means that the better the leadership communication 

style, the stronger the organizational culture that is formed. This research suggests 

that organizational leaders need to pay attention to effective communication styles 

in order to build a positive organizational culture that supports the achievement of 

organizational goals. 

 

Keywords: Communication Style, Organizational Culture, Leadership. Student 

Organization, Student Senate.


