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INTISARI 

 

Like 2 Photography membutuhkan sebuah media promosi sebagai upaya 

mempromosikan Like 2 Photography agar lebih di kenal oleh masyarakat luas 

dengan harapan meningkatnya minat memakai jasa Like 2 Photography melalui 

media promosi di Instagram. 

Pembuatan media promosi iklan Instagram Like 2 Photography ini 

menggunakan metode Motion Graphic. Teknik dalam mengumpulkan data melalui 

observasi, wawancara, dan studi pustaka. Dalam konsep perancangan, terdiri dari 

tahap pra produksi, produksi, dan pasca produksi. Proses perancangan iklan 

Herdana menggunakan software Adobe After Effect CC, Adobe Photoshop CC, 

Adobe Audition CC, Adobe Illustrator CC dan Adobe Media Encorder CC. 

Pembuatan ini menghasilkan suatu produk berupa iklan Instagram berdurasi 

1 menit yang mempresentasikan berbagai jasa foto dan video dokumenter  Like 2 

Photography  supaya lebih di kenal oleh masyarakat luas dan mengajak masyarakat 

untuk memakai jasa Like 2 Photography. Hasil dari pembuatan ini di harap dapat 

menjadi acuan atau tolak ukur dalam mengadakan pembuatan iklan Instagram, baik 

bagi mahasiswa, desainer pemula, pengajar, dan lain sebagainya 

Kata Kunci: video iklan instagram, Like 2 Photography, Motion Graphic 
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ABSTRACT 

 

Like 2 Photography requires a promotional media as an effort to promote 

Like 2 Photography so that it is better known to the wider community in the hope 

of increasing interest in using the services of Like 2 Photography through 

promotional media on Instagram. 

Making media promotion Instagram Like 2 Photography ads using the 

Motion Graphic method. Techniques in collecting data through observation, 

interviews, and literature study. In the design concept, it consists of pre-production, 

production, and post-production stages. The process of designing Herdana ads uses 

Adobe After Effect CC software, Adobe Photoshop CC, Adobe Audition CC, Adobe 

Illustrator CC and Adobe Media Encorder CC. 

This production resulted in a product in the form of a 1-minute Instagram 

ad that presented a variety of photo and video documentary services like 2 

Photography so that it would be better known to the wider community and invited 

people to use the services of Like 2 Photography. The results of this making are 

expected to be a reference or benchmark in making Instagram adverts, both for 

students, novice designers, teachers, and so on 

Keyword : Instagram video advertisements, Like 2 Photography, Motion Graphic 

 

 

 

  


