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MOTTO 

 

“Power, real power doesn’t come to those who were born strongest or 

fastest or smartest. It comes to those who will do anything to achieve it” 

 

 

-Silco  
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ABSTRAK 

Startup adalah konsep bisnis baru yang bertujuan memiliki pertumbuhan 

yang tinggi, mampu menguasai pasar, dan memiliki resiko serta keuntungan yang 

dapat diukur. Sebuah startup didirikan oleh seorang pendiri atau founder dan 

produknya erat dengan teknologi terkini. Berkembangnya pelaku startup di 

Yogyakarta menarik perhatian televisi lokal, RBTV, untuk menghadirkan program 

talkshow Startup Clinic yang membawakan narasumber kompeten di bidang 

startup. Penelitian ini bertujuan untuk mengetahui jurnalisme bisnis yang 

diterapkan pada program talkshow Startup Clinic RBTV Jogja. Penelitian ini 

menggunakan pendekatan kualitatif dengan metode penelitian studi kasus. 

Pengambilan data dilakukan dengan teknik observasi, wawancara, dan 

dokumentasi. Data dianalisis dengan cara mereduksi data, menyajikan data, dan 

penarikan kesimpulan. Penelitian ini menunjukkan bahwa RBTV telah menerapkan 

jurnalisme bisnis ke dalam program talkshow Startup Clinic melalui tiga prinsip 

utama, yaitu mengurangi resiko dalam berbisnis, mendorong pertumbuhan 

perusahaan, dan meningkatkan pertumbuhan ekonomi daerah. Meskipun dalam 

pelaksanaannya, RBTV tidak secara aktif melakukan riset terhadap apa yang 

sedang hangat di dunia startup. 

Kata kunci: Talkshow, Startup, Jurnalisme Bisnis 
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ABSTRACT 

Startup is a new business concept that aims to have high growth, is able to 

dominate the market, and has measurable risks and benefits. A startup is founded 

by a founder and its products are closely related to the latest technology. The 

growth of startups in Yogyakarta has attracted the attention of local television, 

RBTV, to present a Startup Clinic talk show program that brings competent 

speakers in the startup field. This research purposes to find out the business 

journalism applied in RBTV Jogja's Startup Clinic talk show programme. This 

research uses a qualitative approach with a case study research method. Data were 

collected using observation, interview, and documentation techniques. Data were 

analyzed by reducing data, presenting data, and drawing conclusions. This 

research results show that RBTV has applied business journalism to the Startup 

Clinic talk show programme through three main principles, namely reducing risks 

in doing business, encouraging company growth, and increasing regional 

economic growth. Although in its execution, RBTV does not actively research what 

is hot in the startup world. 

Keywords: Talkshow, Startup, Business Journalism 


