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INTISARI 

Notorosso Jogja Coffee and Tea adalah salah satu dari banyaknya coffee 

shop di yogyakarta yang belum lama bergerrak dalam usaha. Perusahaan ini harus 

dapat bersaing dengan coffee shop yang lainnya.Kebutuhan promosi produk adalah 

penting untuk memperkenalkan produk dan kualitasnya. Kualitas media promosi 

juga ikut membantu reputasi perusahaan sehingga dapat menciptakan branding 

perusahaan yang terpercaya. 

Video promosi merupakan salah satu media informasi yang dapat digunakan 

untuk membantu dalam promosi produk dan tempat. Merancang video dengan 

menggabungkan motion graphic dan loive shoot memberikan informasi tentang 

produk. Media promosi yang lebih interaktif kepada customer membantu 

perusahaan untuk bersaing dalam dunia dagang. 

Video promosi Notorosso Jogja Coffee and Tea akan di distribusikan secara 

digital melalui telvisi. Mengingat video promosi ini, diharapkan baik di mata 

pelanggan potensial dan masyarakat umum. 

 

Kata Kunci: notorosso jogja coffee and tea, iklan tv, promosi, motion graphic, live 

shoot  
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ABSTRACT 

Notorosso Jogja Coffee and Tea is a cafe that comes with the concept of 

love of nature to present natural healthy products and provide service that is full of 

happiness. 

In the current era, the needs of information quick, precise, and accurate 

proved very important for all walks of life. This is evidenced by the large number 

of media promotion and information has increased following the rapid development 

of technology. Audio visual-based advertising is one of the options to convey 

information quickly and today are very sought after by many people 

Therefore the author raised the issue becomes topic problems thesis entitled 

"the making of television commercials Using a Live Shoot and Motion Graphic As 

Media promotion at Notorosso Jogja Coffee and Tea". Expected ad made could be 

useful for the purposes of the promotion on a Notorosso Jogja Coffee and Tea. 

 

Keywords:  Televisi advertising, Live Shoot, Motion Graphic


