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INTISARI 

Perubahan tren yang cepat di sosial media menyebabkan sebagian besar masyarakat 

mempunyai keinginan untuk terus mengikuti tren, bahkan cenderung takut tertinggal atau 

yang saat ini sering disebut FOMO (Fear of Missing Out), sehingga masyarakat 

cenderung membeli barang fashion dari berbagai brand yang tidak berkelanjutan. Penulis 

melakukan survei online dengan menyebarkan kuesioner Google Form, terdapat beberapa 

masalah yaitu: produk tidak bisa digunakan dalam jangka panjang, kekacauan pada ruang 

penyimpanan, sulit mengambil keputusan dan rasa ketidakpuasan, serta pemborosan. 

Berdasarkan hal tersebut, Goodeals memberikan beberapa solusi dan nilai lebih dari 

produk kami, yaitu: pakaian dengan kualitas bahan yang premium, warna yang cenderung 

netral dan mudah dipadu padankan, serta model yang sederhana. Terdapat beberapa 

masalah pada proses menjalankan bisnis bisnis Goodeals seperti, belum menemukan 

vendor jahit yang baik dan masih mencari cara untuk menekan biaya produksi. Goodeals 

melakukan pemasaran melalui media sosial Instagram dan Tiktok serta e-commerce 

Shopee dan Tiktok Shop. Per bulan Februari-Juli 2024 Goodeals telah meraih laba bersih 

sejumlah Rp8.535.000,00. 

 

Kata Kunci: Fashion minimalis; pengembangan bisnis; pakaian timeless. 

 

  



 

xiv 

 

ABSTRACT 

Rapid changes in trends on social media cause most people to have the desire to continue 

following trends, and even tend to be afraid of being left behind or what is currently often 

called FOMO (Fear of Missing Out), so that people tend to buy fashion items from various 

brands that are not sustainable. The author conducted an online survey by distributing a 

Google Form questionnaire, there were several problems, namely: the product could not 

be used in the long term, chaos in storage space, difficulty making decisions and a feeling 

of dissatisfaction, as well as waste. Based on this, Goodeals provides several solutions 

and added value from our products, namely: clothing with premium quality materials, 

colors that tend to be neutral and easy to mix and match, and simple models. There are 

several problems in the process of running the Goodeals business, such as not having 

found a good sewing vendor and still looking for ways to reduce production costs. 

Goodeals carries out marketing via social media Instagram and Tiktok as well as e-

commerce Shopee and Tiktok Shop. As of February-July 2024, Goodeals has achieved a 

net profit of IDR 8,535,000.00. 

 

Keyword: Minimalist fashion; business development; timeless clothes. 
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