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ABSTRACT
Tourism is a non-oil and gax sector that har great potential and has o large
contribution to the economy of a country, Therefore, the govermment should implement
innavation in order to optimize the tourism sector in Indonesia. This study focuses on
diveuxying the Implemeniation of The Ci odel af SOME in the Management aff
the Instagram Account (@isicinglogla tge Tourism Promotion, ane af the
digital imiovations _ T Reourage feurism promotion

SRy research methl e i ;mfﬂ.ﬁm
dar Model o SOME in the Maniazemen v Aottt
da 1o Encourage Tourism Promotion.
Model of SOME. The results of this st
ented The Cireular Model of SOME in the
. The DIY st O and
crtard content, hullr interactive dialog
‘lﬁ Iﬂmm IIH'ﬂ"' swch a5 pro
mdnagement, and maintained public relations

Keywords: Tﬂlrriim Frampﬂ.an. .ﬁ:ﬂm’m fogfa, The Circular Model af

SOME, Special Region ﬂ'!r



ABSTRAK

Pariwisata adalah sektor non migas yang sangat potensial dan memiliki andil
besar terhadap perekonomian suaty negara. Oleh karena itu, pemerintah sudah
seharusnya menerapkan inovasi dalam rangka mengoptimalkan sektor pariwisatn di
Indonesia. Pada penelitian ini fokus membaha lementasi The Circwlar Mode! af

dan Visiting Jogja sudah membagikan mos g relevan,
dislog i AR el N |

Kata Kunci : Promosi Pariwis inl Media, Visiting Jogja, The Circular Moddel of
SOME, Daerah Istimewa Yogyakartn.
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