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ABSTRAK 

Iklan layanan masyarakat (ILM) berperan penting dalam menyampaikan pesan 
sosial, termasuk isu stunting di Indonesia. Penelitian ini menganalisis struktur naratif 
dalam ILM "Gizi Seimbang, Masa Depan Cemerlang" menggunakan teori Tzvetan 
Todorov yang mencakup equilibrium (keadaan awal), disruption (gangguan), dan new 
equilibrium (keseimbangan baru). Hasil penelitian menunjukkan bahwa ILM ini 
menerapkan tiga tahapan utama dalam struktur naratif, yaitu equilibrium (keadaan awal 
yang stabil), disruption (gangguan terhadap keadaan awal), dan new equilibrium 
(keseimbangan baru). Kemudian, penyutradaraan memainkan peran utama dalam 
membangun keterikatan emosional melalui sudut pengambilan gambar, ekspresi aktor, 
serta elemen visual dan audio.Berdasarkan survei audiens, faktor utama yang menarik 
perhatian adalah pesan yang relevan, visual menarik, serta penyampaian yang jelas dan 
edukatif. Dengan penerapan teori Todorov, ILM ini meningkatkan kesadaran 
masyarakat tentang pentingnya gizi seimbang dalam pencegahan stunting. 

Kata Kunci: Iklan Layanan Masyarakat, Struktur Naratif, Tzvetan Todorov, 
Penyutradaraan 
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ABSTRACT  

Public Service Announcements (PSAs) play an important role in delivering social 
messages, including the issue of stunting in Indonesia. This study analyzes the 
narrative structure in the PSA "Gizi Seimbang, Masa Depan Cemerlang" using Tzvetan 
Todorov's theory, which consists of equilibrium (initial state), disruption (disturbance), 
and new equilibrium (restored balance). The findings indicate that this PSA applies the 
three main stages of narrative structure: equilibrium (a stable initial state), disruption 
(a disturbance to the initial state), and new equilibrium (a restored balance). 
Furthermore, directing plays a key role in building emotional engagement through 
camera angles, actors’ expressions, as well as visual and audio elements. Based on 
audience surveys, the primary factors that capture attention are relevant messages, 
engaging visuals, and clear, educational delivery. By applying Todorov’s theory, this 
PSA effectively raises public awareness of the importance of a balanced diet in 
preventing stunting.  

Keywords: Public Service Announcement, Narrative Structure, Tzvetan Todorov, 
Directing 

 

 
 
 
  


