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ABSTRACT 

This research examines the experiences of content creators in the process of 

presenting news on the TikTok Radar Jogja account using a phenomenological 

approach. The main focus of the research is to explore how content creators 

interpret their role in conveying information through short video-based digital 

platforms. The phenomenological method allows exploration of content creators' 

subjective experiences in selecting, producing and presenting news. The research 

results reveal that the process of presenting news involves applying journalistic 

principles, adapting to social media trends, and interacting with the audience. Data 

was collected through in-depth interviews and participant observation, which 

provides further understanding of the dynamics and challenges of presenting news 

on TikTok. 

 

Keywords: Phenomenology, content creators, news presentation, Radar Jogja, 

TikTok, social media. 
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ABSTRAK 

Penelitian ini mengkaji bagaimana pengalaman content creator dalam proses 

penyajian berita di akun TikTok Radar Jogja dengan pendekatan fenomenologi. 

Fokus utama penelitian adalah mendalami bagaimana content creator memaknai 

peran mereka dalam menyampaikan informasi melalui platform digital berbasis 

video pendek. Metode fenomenologi memungkinkan eksplorasi pengalaman 

subjektif content creator dalam memilih, memproduksi, dan menyajikan berita. 

Hasil penelitian mengungkap bahwa proses penyajian berita melibatkan penerapan 

prinsip jurnalistik, penyesuaian dengan tren media sosial, serta interaksi dengan 

audiens. Data dikumpulkan melalui wawancara mendalam dan observasi 

partisipatif, yang memberikan pemahaman lebih lanjut mengenai dinamika dan 

tantangan dalam menyajikan berita di TikTok. 

 

Kata Kunci: Fenomenologi, content creator, penyajian berita, Radar Jogja, TikTok, 

media sosial.  


	4ae8fb9f299bad76aedcd3ef38a0eb374c579ba097827df1d1137a898c919c09.pdf
	d863c70ce4d993d8a631c3fedca1178f504128a9ee2d362bb63891045d4ef397.pdf
	347bae71b93eaae9b02c2a35f95ef612ee3e79f9e0952e08c377da1ad99f544d.pdf

	a82c64ff59d18d46f919c4db9b459d9a0bca0db17b33c5d69d3c2435fa4bcbb8.pdf
	4ae8fb9f299bad76aedcd3ef38a0eb374c579ba097827df1d1137a898c919c09.pdf
	6708ad477a67c90c810c12e8470b72e7813957e45b4b0f0a8bcecd6c56d9066f.pdf
	b94c7b754996176b35f620cf24eb24d660db346fa635ebe348a769c7b31327f8.pdf
	d863c70ce4d993d8a631c3fedca1178f504128a9ee2d362bb63891045d4ef397.pdf


