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ABSTRAK  

Pemilihan umum merupakan momen penting bagi calon legislatif, termasuk 

DPRD incumbent untuk mempertahankan posisi. Strategi komunikasi politik 

menjadi faktor kunci dalam menarik dukungan. Penelitian ini mendeskripsikan 

strategi komunikasi politik calon incumbent pada Pemilu 2024 di Kabupaten 

Sleman, dengan studi kasus pada Rury Tyas Pramuri, S.E. Fokusnya adalah 

komunikasi langsung dengan masyarakat, menekankan pencapaian selama 

menjabat, serta tantangan dalam persaingan politik. 

Penelitian ini berlandaskan pada teori retorika (ethos, pathos, logos), 

strategi komunikasi politik (sumber, komunikator, pesan, media, komunikan, efek), 

dan konsep komunikasi politik (ketokohan, kelembagaan, membangun konsensus). 

Menggunakan paradigma konstruktivisme dan metode kualitatif deskriptif, data 

dikumpulkan melalui observasi, wawancara, dan dokumentasi, lalu dianalisis 

dengan model Miles dan Huberman. Keabsahan data diuji dengan triangulasi 

sumber. 

Hasil penelitian menunjukkan bahwa strategi komunikasi politik calon 

incumbent adalah komunikasi langsung dengan masyarakat tanpa media sosial, 

serta penyampaian pencapaian selama menjabat untuk membangun kepercayaan 

publik. Tantangan utama adalah persaingan ketat dengan calon lain. Kesimpulan 

penelitian ini menegaskan bahwa komunikasi langsung efektif membangun 

hubungan dengan pemilih, meskipun menghadapi hambatan kompetisi politik. 

Kata Kunci: Strategi Komunikasi Politik, Incumbent, Pemilhan Umum 
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ABSTRACT 

General elections are an important moment for legislative candidates, 

including incumbent DPRDs, to maintain their positions. Political communication 

strategy is a key factor in attracting support. This research describes the political 

communication strategy of incumbent candidates in the 2024 General Election in 

Sleman Regency, with a case study of Rury Tyas Pramuri, S.E. The focus is on direct 

communication with the community, emphasizing achievements during her tenure, 

and challenges in political competition. 

This research is based on rhetoric theory (ethos, pathos, logos), political 

communication strategies (source, communicator, message, media, communicant, 

effect), and political communication concepts (prominence, institution, consensus 

building). Using the constructivism paradigm and descriptive qualitative method, 

data were collected through observation, interviews, and documentation, then 

analyzed using the Miles and Huberman model. Data validity was tested with 

source triangulation. 

The results showed that the political communication strategy of incumbent 

candidates is direct communication with the public without social media, as well as 

the delivery of achievements during their tenure to build public trust. The main 

challenge is the intense competition with other candidates. The conclusion of this 

study confirms that direct communication is effective in building relationships with 

voters, despite facing the obstacles of political competition. 

 

Keywords: Political Communication Strategy, Incumbent, General Election 
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