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ABSTRACT

The Kelor Tourism Village in Yogyakarta has substantial tourism potential,
including activities like outbound programs and natural attractions. However,
limited promotion has hindered its appeal to a broader audience. A profile video
was created as an effective medium to introduce this village's unique features
through digital platforms. In this project, the cameraman's role was crucial in
capturing moments aligned with the intended visual concept. Techniques such as
camera angles, lighting adjustments, and optimal framing were used to produce
engaging and informative visuals. The video aims to support enhanced promotional
efforts to attract more visitors..

Keywords: Cameramen, Videography, Video Profile, Tourism Village Promotion,
Tourism Documentation.



ABSTRAK

Desa Wisata Kelor di Yogyakarta memiliki potensi pariwisata yang besar, seperti
kegiatan outbound dan keunikan alam, namun kurangnya media promosi dapat menghambat
daya tarik tempat wisata. Pembuatan video profil dipilih sebagai sarana efektif untuk
memperkenalkan potensi desa ini ke audiens yang lebih luas, terutama melalui platform digital.
Dalam proyek ini, peran kameramen sangat penting dalam menangkap momen yang sesuai
dengan konsep visual yang ditargetkan. Teknik pengambilan gambar, pengaturan pencahayaan,

dan sudut pandang yang tepat digunakan untuk menghasilkan visual yang menarik dan
informatif.

Kata Kunci: Kameramen, Videografi, Video Profil, Promosi Desa Wisata, Dokumentasi
Wisata.
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