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ABSTRAK 

Perancangan ulang identitas visual memiliki peran penting dalam 
menciptakan citra merek yang kuat dan meningkatkan daya saing. Penelitian ini 
berfokus pada perancangan ulang identitas visual Shafa Cake & Bakery, usaha 
yang telah berdiri sejak 2005 di Yogyakarta. Identitas visual yang baru dirancang 
mencakup elemen seperti logo, palet warna, tipografi, dan konten visual untuk 
mencerminkan nilai profesionalisme dan kehangatan. Logo baru 
menggabungkan elemen rumah, topi koki, dan huruf "S," menggambarkan 
karakteristik "homemade" yang menjadi ciri khas usaha ini. Penelitian ini 
menggunakan metode desain berbasis referensi, dimulai dengan analisis SWOT 
untuk memahami kondisi internal dan eksternal perusahaan. Proses desain 
melibatkan tahapan pra-produksi, produksi, dan pasca-produksi, di mana seluruh 
elemen identitas visual dirancang dan diimplementasikan melalui media sosial. 
Pemanfaatan platform seperti Instagram bertujuan untuk meningkatkan brand 
awareness dan menarik perhatian konsumen generasi milenial dan Gen Z. Hasil 
penelitian menunjukkan bahwa identitas visual baru mampu memberikan kesan 
profesional dan menarik, sesuai dengan kebutuhan pasar modern. Studi ini 
diharapkan dapat menjadi panduan praktis bagi usaha kecil dan menengah dalam 
meningkatkan citra merek melalui strategi branding berbasis visual. 

 
Kata Kunci: Identitas Visual, Rebranding, Media Sosial, Shafa Cake & 

Bakery 
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ABSTRACT 

Redesigning a visual identity plays a critical role in creating a strong 
brand image and boosting competitiveness. This research focuses on 
redesigning the visual identity of Shafa Cake & Bakery, a business established 
in 2005 in Yogyakarta. The new visual identity encompasses elements like a logo, 
color palette, typography, and visual content to reflect professionalism and 
warmth. The redesigned logo incorporates a house, a chef’s hat, and the letter 
"S," representing the "home-made" traits that define the brand. This study 
employs a reference-based design approach, beginning with SWOT analysis to 
understand the company’s internal and external conditions. The design process 
includes pre-production, production, and post-production phases, during which 
all elements of the visual identity were crafted and implemented through social 
media. Platforms like Instagram were utilized to enhance brand awareness and 
capture the attention of millennial and Gen Z consumers. The findings reveal 
that the new visual identity successfully conveys professionalism and appeal, 
aligning with the demands of the modern market. This study is expected to serve 
as a practical guide for small and medium enterprises seeking to improve their 
brand image through visual-based branding strategies. 
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