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Kemajuan teknologi informasi dan komunikasi telah mengubah interaksi
konsumen dengan produk dan merek, terutama di industri kecantikan. Penelitian ini
berfokus pada analisis sentimen ulasan produk sunscreen dengan metode Naive

! Naive Bayes Classifier yang dib
§3%, recall 3%, dan Fl-score 83%.

Xiil



ABSTRACT

Advancemenis in information und communication technolomy have
transfermed consumer interactions with products and brands, particularly in the
beauty indusiry. This stedy focuses on sentiment analesis of sunscreen product
reviews using the Naive Baves Classifier method. Reviews for the Wardah UV
: 4+ were collected through web
scraping from i velhwite, resulting in 450 dote entries. These
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