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ABSTRAK 

 
 

Penerapan teknik editing dalam video company profile Eduosmo, dengan tujuan untuk 

media Brand awareness dan presentasi program dari perusahan Eduosmo, sehingga penonton 

dapat mudah memahami informasi dalam video yang sudah di kerjakan video editor, company 

profile ini di kerjakan secara bertahap, mulai dari pra produksi, produksi hingga pasca 

produksi, penerapan teknik editing yang digunakan dalam video ini memperhatikan cut to cut, 

framing, motion graphic, efek suara, pemilihan backsound music, koreksi warna/colorgrading. 

hasil dari penerapan teknik editing tersebut menyuguhi kenyamanan, kemudahan dan keunikan 

dalam karya visual yang buat dan dilihat oleh penonton dengan konsep dan design visual yang 

mempermudah informasi untuk didengar dan dipahami. 

 

Kata Kunci: Company profile, Brand Awareness, Adobe Premier, Video Editor. 
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ABSTRACT 

 

Application of editing techniques in video company profile Eduosmo, with the aim of 

media Brand awareness and presentation of programmes from the company Eduosmo, so that 

the audience can easily understand the information in the video already working video editor, 

company profile is working gradually, from pre production, production to post production, 

application of the editing technique used in this video pay attention to cut to cut, framing, 

motion graphic, sound effects, selection of backsound music, color / colorgrading correction, 

the results of the application of such editing technology adds comfort, ease and uniqueness in 

the visual work made and seen by the audience with concepts and visual design that facilitates 

information to be heard and understood. 

 

Keywords: Company profile, Brand Awareness, Adobe Premier, Editing. 

 

 


